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Why Not AAA? 
Trailers Need Support 
Fisher Fetes Winners 

Bonus Buyers 

Men and Milk 


>see 


By 


Chris Sinsabaugh 


R. CHAIRMAN and Gentle- 

men, I rise to nominate the 
American Autemobile Assn. as the 
governing body to look after the 
interests of the thousands and 
thousands of camp trailer owners 
in the United States. In so do- 
ing I realize that already there 
are two organizations in the field. 
One is the Tin Can Tourists of 
America, organized in 1920 and 
which claims a membership of 
98,000, and the other is the Auto- 
mobile Tourists’ Assn., which 
came into being only last winter 
as a rival to the Tin Canners and 
which has an enrollment of about 
5,500. To my mind, both of these 
fail to function as they should 
for the trailer owners. Outside 
of a membership card, which 
costs $1 a year, that’s about all 
a joiner gets, with the possible 
exception of being eligible to at- 
tend the semi-annual camping 
meetings which each holds: 

x * * 


WHAT THE trailer owners 
need is not a five-cent cigar but 
a national organization which will 
do at least three things for them: 
Watch legislation that might be 
discriminatory and espouse the 
cause of the trailer owners; favor 
the enactment of what might be 
called safety laws, which would 
bring about inspection of trailers 
and insist on properly constructed 
hitches and definitions of how 
trailers should be built to make 
for greater safety on the high- 
ways; and, third, insist on sani- 
tary camps and publish maps 
showing locations of such camps. 

* a oF 


FROM WHAT I know of the 
American Automobile Assn. it can 
function 100 per cent on all these 
things. I was at the meeting 
when the American Automobile 
Assn. was organized 35 years ago, 
during the first Chicago show, 
and I have watched it grow into 
the powerful machine it is today, 
hence my recommendation. Un- 
der the leadership of Thomas P. 
Henry of Detroit, who is serving 
his 12th term as president, the 
association now has a member- 
ship of 900 clubs representing 
more than 900,000 car owners. 
Membership in one club carries 
with it the same kind of service 
from all the others. Which 
means free touring information, 
emergency roadside service in 
most cases, insurance and a hun- 
dred and one other services which 
make the dues paid infinitesimal 
in comparison with the dividends. 

+ * oF 


SO WHAT better could the 
trailer folk do than tie up with 


(Continued on Page 17, Col. 1) 
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IONS FOR NEW PLAN 


GM To Build 


$5,979,000 Plant 
On Eastern Coast! 


New J ersey Assembly Unit 


to Serve Buick, Olds 
and Pontiac Lines 


DETROIT. — General Mo- 
tors Corp. announces it will 
build a plant for the assem- 
bly of Buick, Oldsmobile 
and Pontiac passenger cars 


for delivery to the East Coast re- | 


gion and to overseas territories at 
Linden, N. J., just outside of 
Elizabeth. The plant when fully 
equipped for maximum operation 
will 
proximately $5,575,000. 

Construction will start 
diately, with completion scheduled 
during December. 


Eighty acres of ground on the | 


Lincoln Highway near Stiles 
street in Linden have been ac- 
quired as the site for the new op- 
eration, which will be one of the 
largest automobile assembly 
plants in the world. It will have 
a normal capacity of 120,000 cars 
a year. Two-thirds of the produc- 
tion is scheduled for domestic de- 
livery and one-third for export. 

Approximately 2,000 persons 
will be employed when the plant 
is operating at full capacity. 

The plant will include four 
buildings and an oval test track 
nearly half a mile in circumfer- | 
ence. 

The buildings include the main | 

(Continued on Page 2, Col. 1) 


Boy Craftsmen 
Get Awards In 
Fisher Contest 





| 
| 





| 


represent an outlay of ap-| & 


imme- | 


W. S. KNUDSEN, executive 


| Guild. 


of Pontiac. 


Will 
Production 


TOLEDO, O. Reorganization 
|of the Willys-Overland Co. as 
Willys-Overland Motors, Inc., 


| with $3,500,000 new working capi- 


tal as forecast in ADN Aug. 15, 


| was approved Thursday by Judge 
| George P. 
| States District Court of this city. 


Hahn of the United 

Immediately following the 
court’s approval of the reorgani- 
zation plan, the underwriters’ 


| agreement for purchase of the 


was 
repre- 


company’s securities 
John Wallace, 


new 
signed by 


| sentative of E. H. Rollins & Sons, 


CLEVELAND.—In the presence | 
of a distinguished audience | 
headed by W. S. Knudsen, execu- | 
tive vice-president of General | 
Motors Corp., and W. A. Fisher, | 
president of the Fisher Body di- 
vision of General Motors and 
president of the Fisher Body 
Craftsman’s Guild, four American | 
boys were awarded $5,000 uni-| 
versity scholarships her Wednes- | 
day night. The four scholarship | 


(Continued on Page 10, Col. 3) 


NADA Will Move 


Headquarters to | 


Detroit in Sept. 


DETROIT.—Headquarters of | 
the National Automobile Dealers’ | 
Assn. will be moved from St. 
Louis to Detroit some time in 
September, it was announced Fri- 
day by A. N. Benson, generat} 
manager of the NADA. Offices 
will be established 
Statler. 

This move follows approval by | 
NADA directors of an _  over- 


| The Top Ten 


in the Hotel | | 


New York. 

Capitalization of the new com- 
pany consist of 350,000 shares of 
$10 par preferred and 2,850,000 
shares of $1 par common stock. 

Approval of the plan and sign- 
ing of the underwriters’ agree- 
ment marked the end of three 


——} 


Passenger Cars 
First Ten in Registrations 
as Reported in ADN Today 
1936 1935 
Pos. Pos. 
1—620,231 377,415— 
2—491,297 Ford 565,738— 
3—308,725 Plym. 251,137— 
4—155,190 D’dge 114,971— 
5—127,420 Olds. 95,357— 
6—109,711 Pont. 89,463— 
7— 96,767 Buick 40,396— 
8— 61,926 Huds.* 47,639— 
9— 40,611 Stude. 24,771—10 
160— 36,019 Chrys. 28,339— 9 
*Includes Terraplane. 

Total All Makes 

2,187,913 1,728,144 


S°e Total Registrations to Date, 1936- 
19°25, pages 21 and 22, this issue. 


Make 
Chev. 


ee 








whelming straw vote return con- 
ducted by mail. 





vice-president 
| inspects a model Napoleonic coach that won one of the four $5,000 
|university scholarships awarded by the Fisher 
Looking on are W. A. Fisher (left), General Motors vice- 
president and president of the Guild, and Harry J. Klingler, president 





$6 Per Year, 10c Per Copy 


Packard Puts Up 
$5,100,000 In Plan 
To Double Output 


Brings Total Outlay for 
New Program to 


18 Million 
DETROIT. — Anticipating 





of General Motors, 


Body Craftsman’s 


ye-Orerland Plan O.K., 


Starts Nov. 5 


of receivership operations | 
terminated the trusteeship 
under which the company had 
been operating since March 20 
of this year, with David R. Wil-| 
15, Col. 1) 


| 
years 
and 


(Continued on Page 


Ford Produces 
1,000,000th YV-8 
For 1936 Season 


DEARBORN, Mich.—tThe 
1,000,000th Ford V-8 1936 car was 
produced last week it was an- 
nounced at the Ford home offices. 

At the conclusion of work Aug. 
20 total production of the 1936 
Ford V-8 series had reached 
1,000,131 units, it was said. 

Ford production is now running 
at the rate of 4,500 cars daily, 
manufacture having been resumed 
last Monday after a week’s va- 
cation shutdown at the Rouge 
plant. 


Demand for N. 


work 


a production in the next 12 
months which will far ex- 
ceed that of any year in 
its history, the Packard 
Motor Car Co. is more than 
doubling the productive capacity 
of its plant, it is announced by 
M. M. Gilman, general manager. 
The cost is in excess of $5,100,000 
said Gilman. 

“Present expansion activities,” 
he continued, “mark the comple- 
tion of a general development and 
|manufacturing expansion pro- 
| gram on which the Packard Com- 
|pany will have expended $18,000,- 
000. We launched this program in 
our preparations for the One 
Twenty car with a comprehensive 
plan both for car developement 
and broadening of our 
manufacturing and sales. 

“More than $7,000,000 was spent 


|two years ago for plant rear- 


rangement and quantities of ul- 
tra-modern machinery. Our cur- 
rent activities include purchase 
of further large quantities of 
machinery and plant equipment 
and additional factory rearrange- 
ment. Shortly we expect to be 
able to produce fully twice as 
many cars as at present. We 
confidently expect to use all of 
| this increased productive capac- 
ity to its utmost during the next 
12 months.” 

Gilman made it known that the 

(Continued on Page 4, Col. 1) 


Briggs Expands 
Ind. Plant For 
Plymouth Bodies 


EVANSVILLE. — Expansion of 
the local auto industry became a 
certainty when a permit was is- 
sued for additions costing $98,000 





at the Briggs Indiana Corp., 
manufacturing bodies for Plym- 
outh cars assembled here. 

No announcement of produc- 
(Continued on Page 18, Col. 1) 


Y. She i S pace 


Taxes Grand Central Palace 


NEW YORK.—With all avail- | 
able space for cars and trucks | 
taken at the drawing a few weeks | 
ago announcement is now made 
that the exhibition of trailers and 
accessories will require another 
floor of Grand Central Palace 
when the National Automobile 
Show opens in November. 

Increasing interest in trailers, 
those new “Homes on Wheels”, 
which have recently attained great 


popularity throughout the coun- 
try, has necessitated a_ special 
section of the fourth floor with 
|all the surroundings that go with 
trailer camps. 

In addition to the cabin types 
| there will be the smaller two- 
wheeled affairs carrying light 
loads as well as exhibits of acces- 
sories adapted to trailer use. 
These will all be exhibited on the 


(Continued on Page 2, Col. 4) 





Unit to Serve 
Buick, Olds 
And Pontiac 


(Continued from Page 1) 


factory, an office building, a load- 
ing dock and a power house. The 
main factory will be 680 feet wid2 
and 1,080 feet long, part one story 
and part two stories. Total floor 
space in this building will be 
867,200 square feet. Complete 
body as well as chassis assembly 
operations will be housed therein. 


The office building will have 
two stories and a basement, 45 
by 200 feet in ground dimension. 
The loading dock will be 450 feet 
long by 50 feet wide and the 
power house 125 by 100 feet. 


Construction throughout will 
be modern fireproof. Steel, brick 
and giass will be the principal 
materials. 

Adequate parking lots for cars 
of employes and visitors will be 
provided at both sides of the 
plant. 


W. S. Roberts of Detroit will 
be general manager of the new 
division. 


Albert Kahn of Detroit is the 
architect. 


Establishment of the Linden 
plant marks the second step in 
the decentralization of production 
of Buick, Oldsmobile and Pontiac 
automobiles by General Motors 
this year. The first move was the 
opening in May of the plant of 
the new Southern California Di- 
vision of General Motors at Los 
Angeles, California to serve the 
West Coast region. Prior to the 
establishment of the California 
plant Buick, Oldsmobile and Pon- 
tiac cars had been assembled 
only at the parent plants in 
Michigan. 


The present move is in line 
with the policy of decentralization 
of industry wherever economi- 
ally practical as advocated by 
Alfred P. Sloan jr., president of 
Geena | Motors in recent public 
utterances. 


Seek Delay In 
N. Y. Signal Law 


ALBANY, N. Y.—A five month 
moratorium on the enforcement 
of the law requiring installation 
of a mechanical signalling device 
on certain types of motor vehicles 
will be asked of law enforcement 
officials of the state by Charles 
A. Harnett, Commissioner of 
Motor Vehicles, it was revealed 
here this week. 


Explaining that he is planning 
this action because manufactur- 
ers are so swamped with orders 
that they cannot fill the demand, 
Harnett made it clear that prac- 
tical necessity has forced this 
action even though the law does 
= grant him power to order de- 
ay. 

The measure which was passed 
by the 1936 Legislature provides 
that on and after Sept. 1, 1936 it 
shall be unlawful to operate a 
vehicle so loaded or constructed 
that the operator is unable to 
indicate clearly by hand signals 
his intention of stopping or turn- 
ing unless the vehicle is epuipped 
with a mechanical signalling de- 
vice, 

“It has. proved absolutely ini- 
possible for manufacturers to pro- 
duce the number of these signals 
whieh will be required by motor 
vehicle. ownerg in this State,” 
Commissioner’ Harnett empha- 
sized. “I am, therefore, planning 
to ask the state police and local 
police authorities to delay the en- 
forcement of this law until Jan. 
1, 1937.” 
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GM to Build $5,575,000 Plant in New Jersey, 


DECENTRALIZATION OF INDUSTRY and sharing work with a greater number of employes is 
not a dream. Here is an artist’s conception of the new General Motors plant at Linden, N. J. which will 
cost. over $5,000,000 and will be ready at an early date. The plant will be used to assemble Buick, Olds- 
mobile and Pontiac cars much the same as the new plant which was opened recently at Los Angeles. 


Accessory Sales Reach High, |New York Show 
Chevrolet Dealers Report 


DETROIT.—That today’s trend 


toward modernization is by no 
means restricted to the home- 
building field, but extends to auto- 
mobiles as well, is one of the 
highlights of an announcement by 
M. D. Douglas, national parts and 
accessories merchandising man- 
ager of Chevrolet, to the effect 
that Chevrolet dealers’ volume on 
accessories items is setting new 
all-time records this year. 
Although accessories sold with 
new or used cars remain a major 
factor in this phase of dealers’ 
business, there has also been a 
sharp upturn in the volume of ac- 
cessories bought by owners of 
one to three-year-old cars, Doug- 
las said. This he attributed to 
the dealers’ co-operation in mer- 
chandising plans developed by 
the central office, after nation- 
wide surveys had revealed what 
might be done in that direction. 


Doll Up Oldsters 


“Offhand,” said Douglas, “it 
might be assumed that the most 
likely prospect for accessories, 
aside from the new car buyer, 
would be the owner of either a 
nearly new car or of one quite a 
few years old. However, the sur- 
veys show that the best prospects 
lie somewhere between these two 
extremes, among the owners of 
one to three-year-old cars. 


“Looking for a reason for this, 
it was found that the owner of a 
nearly new car has_ generally 
bought several accessories at the 
time of its purchase, with the 
result that he is not readily open 
to suggestions for further out- 
lay along that line. On the other 
hand, the man who is driving a 
ear four or five years old is usu- 
ally doing so from necessity, with 
the idea of replacing it at his 
earliest opportunity. Expenditure 
for accessories, in the meantime, 
does not appeal to him. 


Modernization 


“In between these groups, how- 
ever, there is a large class of own- 
ers who have no immediate in- 
tention of trading, but will spend 
money to obtain items of safety, 
comfort or convenience such as 
they have seen on friends’ and 
neighbors’ recent model cars. 
They are ready, in other words, 
to modernize. We have done our 
best to meet their needs.” 


The plan worked out by the 


AMepartment to further this mod- 


ernization centered around dis- 
play. Dealers were urged to bring 
their accessories out where car 
owners could see them whenever 
they visited the dealership for ad- 
justments or repairs. All over 
the country, accessory displays 
began to make their appearance 
in attractive glass showcases, out 
where the public could see them. 
On every item was a card stat- 


ing its use and its price. Many 
dealers made use, in addition, of 
a rotating display stand which 
could be wheeled to the most 
favorable location and left’ with- 
out attention, a silent salesman 


always on the job. 
Sales Plan Helps 


While accessories sales to all! 


classes of buyers figure in the 
current record, those resulting 
from Chevrolet’s emphasis on the 
modernization theme are making 
a heavy contribution to the total, 
Douglas said. Prospects for con- 
tinued volume from this large 
body of owners who are bringing 
their present cars up-to-date and 
deferring new car purcHase re- 
main bright, he added. 


Want ABC Charter 


CHICAGO.—Application has been 
made for an Automotive Booster 
Club charter with headquarters at 
Cincinnati, O. Charlie Williams, 
manufacturers’ agent, assisted by 
Chet (Raybestos) Hill are the 
prime movers. 


July 


DETROIT. — Although severe 
drouth in the middle west is re- 
ported to have reflected unfa- 
vorably on some lines, up to the 
end of July no contraction had 
developed in new passenger car 
sales in the states conceded to 
have suffered most’ extensive 
crop damage from the blistering 
heat of the past two months. 


However it appears likely that 
the drouth will be reflected in 
sales during August and Septem- 
ber, the time when buyers in this 
area would normally be in the 
market for new passenger cars. 


New passenger car sales in 
June, as measured by registra- 
tions in a group of 14 states in 
which high temperature and little 
rainfall have combined to cut 
crops substantially, show an in- 
crease of 24.4 per cent over June 
of last year. Total sales in these 
states were 122,290 compared 


duly 
1936 


States: 
Arkansas 


Minnesota 
Montana 
Wisconsin 
North Dakota 
Missouri 
South Dakota 
Nebraska 
Oklahoma 


Indiana 
*Not available. 


Takes More Space 


(Couitened foes from Page 1) 


fourth floor, reached by six ele- 
vators. 


This floor will be appropiately 
decorated and converted into an 
outdoor setting for the trailer ex- 
hibit, providing a National Park 
atmosphere. 


Among companies already listed 
to show trailers are: 


Pierce-Arrow Motor Corp., Buf- 
falo, N. Y.; Federal Motor Truck 
Co., Detroit, Mich.; Split Coach 
Motor Corp., York, Pa.; Schult 
Trailers, Inc., Elkhart, Ind.; Cov- 
ered Wagon Co., Mt. Clemens, 
Mich.; Hayes Body Corp., Grand 
Rapids, Mich.; Mullins Mfg. Co., 
Salem, Ohio; Kozy Coach Co., 
Kalamazoo Mich.; Palace Travel 
Coach Co., Flint, Mich. 

The Show for the first exhibits 
of 1937 cars and trucks will open 
on Armistice Day, Nov. 11, closing 
Wednesday the 18th and, as usual, 
is under Automobile Manufac- 
turers Association auspices, with 
Alfred Reeves as general man- 
ager. 


Registrations Higher 
In Drouth Afflicted States 


with 98,104 in June a year ago. 


Only three states of this group, 
Indiana, Arkansas and Kansas, 
showed a decline in new passen- 
ger car registrations for the 
period. 

Although the drouth was un- 
abated and there was further 
crop destruction in July, new 
passenger car registrations in 
these states showed further gains 
not only over July of last year 
but also over June. While only 
eight of the group of 14 drouth 
afflicted states have reported reg- 
istrations for July, indications 
are that the sales trend was still 
upward. 


The following table shows new 
passenger car registrations in’14 
states of the drouth area during 
June, 1936 and 1935 and the states 
thus far reporting for July, 1936, 
together with the same states for 
July, 1935: 

duly 
1935 
2,933 
6,004 
20,474 
9,605 
2,264 
8,048 
1,974 
7,745 
1,958 
4,309 
4,385 
8,149 
18,367 
9,736 


June 

1935 
920 
4,227 
17,431 
7,093 


June 
1936 


634 
4,113 
25,652 
9,282 
2,382 
11,177 
1,644 
8,307 
1,887 
3,732 
5,892 
9,379 
26,908 
11,301 


]/Bantam Co. Says 


1,800 Dealers 
Seek Franchise 


NEW YORK.—Since the an-# 
nouncement of the organization 
of the American Bantam Car Co. 
in June, the company has re- 
ceived over 1.800 inquiries from 
automobile dealers throughout 
the country expressing a desire 
to handle the new car, according 
to R. S. Evans, president. In ad- 
dition to these domestic inquiries 
which have come from all 48 
states, Evans states that 37 ex- 
port companies have approached 
the company relative to outlets 
in countries other than the United 
States. 


Anticipated production next 
year, Evans states, is 20,000 units. 
Combined requirements from only 
three distributors who have made 
inquiries is. in excess of 10,000 
units annually. ' 


A completed line of commercial 
and passenger cars will be shown 
at all the automobile shows this 
Fall. 


Professor Will 
Start Schools 
For Car Drivers 


WASHINGTON.—Ready to es- 
tablish driver-training schools for 
the American Automobile Assn., 
Professor Amos E. Neyhart ar- 
rived here this week to begin 
transplanting throughout the na- 
tion the successful driver-teach- 
ing program which he completed 
this month at Pennsylvania State 
College. 

Twenty-nine men and women 
from 10 states last week com- 
pleted what is said to be the first 
college course of its kind ever 
offered anywhere, a course to 
teach teachers to teach drivers to 
drive with skill, conducted under 
joint Pennsylvania State College 
AAA auspices. One student came 
across the continent from Port- 
land, Ore., for the sole purpose 
of securing this training. The 
Pennsylvania professor has taught 
scores of persons to drive, and he 
is proud of the fact that to date 
not one of them has so much as 
scratched a fender. 


Guide to Gov’t Buying 
Now Available to Vendors | 


WASHINGTON. — Guide books 
for American business firms and 
individuals desiring to participate 
in the large market for products 
purchased by the various branches 
of the Federal Government have 
been made available by the ma- 
chinery division, and forest pro- 
ducts division, Bureau of Foreign 
and Domestic Commerce, Depart- 
ment of Commerce. 


The information contained in 
these publications can be utilized 
by producers and sales represent- 
atives of every kind of mer- 
chandise consumed by the gov- 
ernment, it was stated. 


Copies of either report may be 
had at five cents each from the 
Bureau of Foreign and Domestic 
Commerce, Department of Com- 
merce, Washington. 


Fred Vorn Resigns 


SOUTH BEND. — Fred S. Vorn, 
employed by the Studebaker Corp. 
since March, as editor of its publica- 
tion, the Wheel, has resigned to be- 
come advertising manager for the 
General Motors Truck Corp. in Pon- 
tiac, Mich., Sept. 1. Before taking 
his present position, Vorn was an 
automobile distributor in South 
Bend for two years. His successor 
has not been selected, according to 
George D. Keller, vice-president in 
charge of sales. 
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Extended Credit to Stay 
Inquiring Reporter Told 





ADN’s Inquiring Reporter This Week Asked 


The Following 


Question: 


Alfred P. Sloan jr., president of General Motors Corp., in 


a recent GM report, suggested 


too liberally extended on automobile purchases. 


that possibly credit had been 
Do you 


agree with this view and if not, why? 


If the Inquiring Reporter’s 
you, your comment would be 
your views on these questions. 


query did not get around to 
appreciated. Please write us 





DETROIT.—Now that more lib- 
eral credit terms in lower pay- 
ments over a longer period of 
time has been in effect for some 
months, the question has been 
raised by Alfred P. Sloan jr., 
president of General Motors, in 

a recent corpo- 
ration report, as 
to whether the 
terms are not 
too liberal. 


In order to 
find out what 
the dealer body 
thinks of this 
very practical 
question, ADN’s 
Inquiring Re- 
porter this week 
took soundings 
from represent- 
ative merchants 


ae INQUIRING 
wan eer 
REDORTES 
in widely sepa- 


rated parts of the country. 


Surprisingly enough, he found 
that most of the dealers reporting 
were of the opinion that the 
credit situation is not being 
abused and that while lower pay- 
ments over a longer period were 
a common practice, dealers were 
exercising considerable discretion 
in their use of these terms. 


Finance companies, too, it 
seems, are on the alert to check 
any move toward going “hog- 
wild” on the question of too lib- 
eral credit. The concensus seems 
to be that the new purchase plan 
has stimulated car sales to a 
very considerable extent. Here is 
what the men in the field have 
to say: 

+ t * 

George M. Salermo, Hudson- 
Terraplane Sales Corp., New York 
City: “I believe that extending 
credit has stimulated sales. I 
don’t agree that it has been too 
liberal although 18 months’ credit 
is ample. Without credit sales 
would slump.” 

* * * 

S. A. Marks, New York branch 
Cadillac Motor Car Co., New York 
City: “There is no question that 
credit has built up sales in the 
automobile industry, but there is 
a danger of extending credit too 


far. It should be held within 
reasonable limitations and never 
allowed to get out of control.” 

* of * 


I, E. Hatfield, manager Stude- 
baker Dealer Exhibit, New York 
City: “I disagree with Mr. Sloan. 
The credit issued against any 
merchandise greatly stimulates 
business, but if the parties issuing 
credit do not ascertain the ability 
of people to pay, then any loss 
sustained is because of insuffic- 
ient information secured. Exten- 
sion of credit time all depends on 
the buyer’s ability to pay. Cir- 
cumstances alter cases.” 

+ * * 


King Allison, Packard dealer, 
Haverstraw, N. Y.: “I have sold 
$268,000 worth of all makes of 
cars and trucks and I believe 
that liberal credit has stimulated 
sales. I don’t think that extend- 
ing credit has in any way been 
detrimental to sales.” 

* * t 


N. A. Hendrickson, Community 
Motors, Inc., Pontiac, Chicago: 
“Liberalizing of terms has un- 
questionably stimulated automo- 
bile sales and if business condi- 
tions continue to hold I do not 
think the terms too liberal. If 
any recession to business and em- 
ployment sets in we may look for 
some kickback. I believe the 24 
months’ payment plan is here to 
stay and is all right if dealers are 
careful regarding credit of pur- 
chasers and their ability to pay.” 


* e * 


J. F. Goodwin, James F. Good- 
win, Inc., Dodge-Plymouth, Chi- 
cago: “Up to now liberal credit 
terms have not hurt our business, 
as witness the fact that we have 
sold about 1,400 new and used 
ears so far this year with only 
three or four repossessions. At 
first dealers were worried over 
the 6 per cent plan but it has 
worked out satisfactorily. Liberal 
terms have been a factor in the 
sales upturn, but I do not approve 
of the combination of too small a 
down payment and too long a 
time to pay. The finance com- 
panies have warned dealers to 


a 


CHRYSLER MEN APLENTY attended the Plymouth sales | 
ing held in San Francisco, Aug. 13. Here are (left to right): 
Petrie, Northern California Chrysler district manager; R. J. LS 
vice-president; James W. McAlister, Inc., Chrysler dealer and R. J. 


Barton, Chrysler regional manager. 


3 


Dealers See No Abuse of Liberal Car Buying Terms 





LOOKS KINDA FUNNY to judge from this picture taken at the 
recent Plymouth sales meeting in San Francisco. Here, left to right, 
G. V. Orr, Plymouth Pacific Coast sales manager, Harry G. Moock, 
Plymouth director of sales and J. L. French, Dodge distributor in 
Northern California are cracking a slight smile. 


play safe on credits and we 
should heed their warning.” 
* * + 


Glenn E. Holmes, Glenn E. 
Holmes, Inc., Ford-Lincoln, Chi- 
cago: “People have been more in 
a spending mood this year than 
for some time and in a mood to 
buy automobiles. If the money 
hadn’t been spent for cars it 


would have gone for other prod- 
ucts. Of course, more attractive 
payment terms have been a 
stimulus. Dealers must watch 
their step as always and they 
should try to look ahead so far as 
they can with regard to economic 
trends and extending terms to 
purchasers. The situation has not 
been alarming since more liberal 
terms became effective.” 


Lied to Discuss Financing 


At NASFC Hot Springs Meet 


DETROIT. — Camp trailer 
financing, one of the industry's 
newest problems will come in for 
much discussion along with the 
more familiar aspects of automo- 
tive financing at the 13th annual 
meeting of the National Assn. of 
Sales Finance Companies to be 
held in Hot Springs, Va., Sept. 
14-16 inclusive. 

The automotive division of NA 
SFC will hold its meetings Twes- 
day, Sept. 15 at which time E. M. 
Lied, president of the National 
Automobile Dealers Assn. and A. 
N. Benson, NADA general mana- 
ger will speak on “Dealer and 
Finance Company Cooperation.” 

A separate meeting will be de- 
voted to the trailer problem Tues- 
day at 10:35 a.m. when a round 
table discussion will be staged to 
discuss “Passenger Trailer Fin- 
ancing.” The chairman of this 
meeting has not yet been named. 

A debate on “Shall Standard 
Terms be Revised?” will be staged 
following the trailer meeting 
under the chairmanship of L. M. 
Seiver. This will be a round table 
discussion and the subject is cal- 
culated to stir up a great deal of 
comment. 

The annual meeting will be 
opened with a general session at 
9:45 a.m. Monday, Sept. 14 at 
which Victor H. Stempf, senior 
partner, Touche, Niven & Co., 
New York will discuss “New 





150 Attend Dinner Of 
Locomobile Old Timers 


BRIDGEPORT, Conn.—More 
than 150 men attended the third 
annual outing and dinner of for- 
mer employes of the defunct 
Locomobile Co. of America here, 
held Aug. 22 at Delvy’s Farm 
under sponsorship of the Locomo- 
bile Old Timers’ Assn. An elabor- 
ate sports program was staged. 

P. J. Grace, former chief en- 
gineer, was toastmaster. Short 
talks were given by E. A. Travis, 
former sales manager; Howard H. 
Hedges, works manager; F. A. 
Hickman, treasurer; George 
Humphrey, factory superintend- 
ent, and A. L. Reichert, son of the 
former vice-president. 


Factors in Federal Income Taxa- 
tion.” Stempf is chairman of the 
Federal Income Tax Commission 
of the American Institute of Ac- 
countants. 


Special entertainment features 
including golf tournaments for 
men and women have been ar- 
ranged and the meeting will close 
Wednesday, Sept. 16 with a ban- 
quet at 8:00 p.m. At this banquet 
the golf prizes will be awarded 
and the officers for the coming 
year will be introduced to the 
members 


Fire Wagons Warned 


ST. LOUIS (UTPS). — In the 
city’s 30-day campaign to impress 
on motorists the 30-miles-an-hour 
speed limit, beginning Monday, Aug. 
24, Acting Fire Chief, L. C. Coro- 
noyer in a letter to district chiefs 
on Friday, Aug. 22, ordered that 
drivers of fire apparatus and the 
chief’s automobiles must observe the 
30-miles-an-hour speed limit “except 
in extreme emergéncy where condi- 
tions warrant such increased speed.” 


Chicago Dealers 
Draw for Space 


For Fall Show 


CHICAGO.-— deiiaiiialiiiee of 
various makes of passenger cars 
met Wednesday at the Saddle 
and Sirloin Club to select spaces 
for the 37th annual Chicago Au- 
tomobile show, to be held Nov. 
14 to 21 at the International Am- 
phitheater. 


When the session ended, it was 
found that about $100,000 worth 
of space had been spoken for. In 
order, the following makes of 
cars were assigned locations as 
selected by their local represen- 
tatives: 


Chevrolet, Ford, Plymouth, 
Dodge, Oldsmobile, Buick, Pon- 
tiac, Hudson-Terraplane, Pack- 
ard, Studebaker, Chrysler, Cadil- 
lac-LaSalle, Nash-Lafayette, De 
Soto, Graham, Lincoln and Lin- 
coln - Zephyr, Auburn - Cord, 
Pierce-Arrow, Hupmobile, Due- 
senberg and Willys. 


K. K. Kenderdine, president of 
the Chicago Automobile Trade 
Assn., under whose auspices the 
show will be held, conducted the 
session. H. T. Hollingshead, chair- 
man of the show committee, and 
A. C. Faeh, show manager, also 
spoke, the latter telling of plans 
for the forthcoming event. 


Keen interest has been evi- 
denced in the show also by truck 
manufacturers, accessory and 
parts concerns, home trailer 
builders, airplane producers and 
others, it was made known. 

Because of the unusual nature 
of the exposition, it is expected 
by show officials that attendance 
will go over the 300,000 mark. 


Seattle Decision Will 


Eliminate Chiseling 
SEATTLE.—The state supreme 
court has just handed down an 
important decision upholding the 
constitutionality of the 1935 motor 
transportation act, reversing 
judgment of a Spokane county 
superior judge, who has held the 
act No. 3833 null and void. 


The 1935 law gives the depart- 
ment of public service of this 
state authority to set rates and 
regulate all classes of trucks, 
contract carriers as well as com- 
mon carriers. Five contract car- 
riers in the Spokane area brought 
suit against the commission, 
claiming the law unconstitutional 
in that it violated the due process 
of law clause of federal constitu- 
tion. The companies also contend- 
ed discrimination between com- 
mon and contract carriers. The 
former maintain the decision will 
eliminate rate “chiseling” that had 
been undermining the industry. 


‘THEY ATE TOO, out on the coast when Plymouth staged a sales 
meeting in San Francisco. Here are (left) John T. Waters, vice-presi- 
dent and sales manager of J. T. Waters, and Van W. Peabody, (right) 
general manager of the same firm, clashing their knives and forks, 





Packard Spends $5,100,000 in °37 Plant Expansion 


Capacity More than Doubled 
In Anticipation of Best Year 


(Continued from 


big mile-long plant is being en- 
tirely rearranged and_ shortly 
will be in production on four com- 
plete lines of new automobiles 


for 1937. Announcement of these | 


new cars, to be made shortly, 
will prove a sensation in the au- 
tomobile industry, he predicted. 

Many of the 
in 


have aroused great interest 


the industry. They are said to be | 
and | 
the first of their kind ever built. | 
| a great turntable will ride around 


revolutionary in character 


Novel Machines 


Two of these are ‘giant surface | 


broaches, one of which finishes 


the top and the other the bottom | 
as well as the main bearing bab- | 


bitts of a cylinder block at single 
operations. The work is more ac- 
curate and the finish better than 
has ever before been obtained, 
it was asserted by the Packard 
general manager. 

Still another machine broaches 


all the main bearing journals of | 


a crankshaft at one operation. 
It, too, is said to be the first of 
its kind ever built. Scores of 
other machines, including two 
giant presses which are being 
added to the big battery in the 
body stamping factory, are being 
installed. Two of the most im- 
pressive to the layman carry a 
dozen or more cylinder blocks on 
a great vertical rotating drum 
while countless drills, 
and taps work on them from 
three sides. 

Of major importance in the 
present Packard plant expansion 
program is a completely new iron 
foundry. 
neers to be one of the most mod- 
ern foundries in existence. 

Sand Treating 

New machines, equipment and 
methods are being 
give maximum efficiency in the 
operation of the foundry, and giv- 
ing it a production capacity one 
and one-half times greater than 
before. Four new cupolas for 
melting iron, each with a capac- 
ity of 12 tons an hour have been 
installed. Materials are handled 
directly from railroad cars into 
storage bins adjacent to the cup- 
olas. Through a new system, 
electrically operated charging 
cars carry materials from the 
storage hoppers in exactly the 
right proportions directly into the 
cupolas. 

New moulding machines and 
sand treating plants have been 
installed and there is employed a 
system new to foundry practice 
which, it is said, will 
castings of better finish and with 


greater precision and efficiency. | 


In the new foundry, as well as 
in all other parts of the plant, 
new and more elaborate convey- 


| retail deliveries during the second 





| Motor Co., 


reamers | 
| flects the 


It is declared by engi- | 


installed to! 


produce | 
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ing equipment has been installed | 


to carry work directly to the va- 
rious stations where work 


is to| 


be done and to points where fin-| § 


ished parts into their as- 


semblies. 
Assembly lines in the body fac- 


go 


| tories have been revised as well | 
new machines | 
which Packard has just installed | 


as the main assembly lines. What 
undoubtedly will be known in au- 
tomobile factories as a “merry- 
go-’round” is a new installation 
for assembling the radiator and 
front fender units. Workmen on 


past the points to which convey- | 
ors deliver materials for their 
work carrying on their assembly 
work as they ride. 


Buick Sales Up 
During August 
Second 10 Days 


FLINT.—A substantial jump in 


10 days of the month features the 
August sales chart of the Buick 
according to W. F. 
Hufstader, general sales manager. 

Sales during the period totaled 
5,359 units, comparing with 3,654 
in the first 10 days of the month 
and with 1,258 in the correspond- 
ing 1935 period. 





volume re- 
‘vitality’ of the cur-| 
line of Buick cars,” Huf-| 
stader said. “Introduced in Sep- 
tember, last year, the new cars 
met with an immediate demand | 
which resulted in unusually heavy | 
sales during the last 1935 quarter. | 
“Now, 11 months after their| 
introduction and with approxi- 
mately 150,000 new 1936 Buicks 
in the hands of owners in the 
United States, we find this de-| 
mand intensified. Thus far in 
August more than 9,000 new own- 
ers have been added to the Buick | 
list. The retail volume during the 
past 60 days, formerly a ‘slow’ 
selling season, has totaled 31,384, | 
averaging more than 15,000 cars| 
a month. This is comparable | 
with the best selling month of | 
the year and is above the aver- 
age maintained since the cars | 
were introduced last fall.” 
Notwithstanding the increased | 
new car sales which normally in- 
volve increased trade-ins, used | 
car stocks were reduced during 
the period, the executive said. | 
Used car sales of Buick dealers | 
totaled 8,861 units during the sec- | 


“This satisfactory 


rent 


ond 10 days of August as com- | time: 


| 


pared with 7,226 in the preceding 
period and represent a turnover 
of more than two-thirds of the 
| total used car stock in the first 
| 20 days of the month. 


BERMUDA BOUND were these winning dealers of the Aaron De 
Roy Motor Co., Detroit, who are shown here collecting their rewards 
for outstanding summer sales. Eighteen dealers won trips to Bermuda 
and return. Tickets are being given out by A. Mortensen (seated left) 


president of the DeRoy company 


and James Golds, wholesale man- 


| nounced by the Ford Motor Co. 


| 1936, 





ager. The first in line getting his ducket is James Rine, manager 
Jefferson-Fields Sales., Inc. tops in the contest. 


SYLVAN GLEN, 
a background for this picture. 
dent (standing), is telling the boys 
right: 


citizens of South Bend, John Lloyd 


a rustic beauty spot near South Bend, formed | per 
Paul G. Hoffman, Studebaker presi- faster and deeper. 


about the new 1937 cars. Left to | 


George Keller, Studebaker vice-president in charge of sales; | 
Chris Sinsabaugh, editor Automotive Daily News; Hoffman and two | When 


and John Eisw orth. 


Ford Service Merit Men 


Awarded Choice of Trips 


DETROIT. Seven hundred | Fo: 
fifty Ford dealer service man- | 
agers and parts managers, who | 
won membership in the Ford 
Service Merit Club in a nation- 
wide contest conducted during 
June and July, have _ been 
awarded trips to the Texas Cen-| 
tennial at Dallas or to Ford head- | 
quarters at Detroit, it is an- 


Four hundred Merit Club men | 
from North Atlantic and Midwest | 


| states will meet in Detroit Mon- 


day, Aug. 31, for a two-day pro- 
gram as the guests of the com-| 
pany. Contest winners from the} 
West Coast, Far West and South 
will be entertained in Dallas and 


Pennsylvania Car 
Inspection Nov. 1 


HARRISBURG, Pa. — The next 
| Motor Vehicle Equipment Inspec- 
tion Campaign to be conducted 
in Pennsylvania opens Nov. 1, 
and continues to Feb. 1,| 
1937, says the Pennsylvania Auto- 
motive Assn. in a _ bulletin to 
members which adds: “It is im- 
| portant that we call certain mat- 
ters to your attention at this 


Customers should be sure to | 
have their vehicles inspected 
prior to Jan. 1, particularly those | 
who delay securing tags until | 
after Feb. 1, 1937. Why not con- 
tact your customers early in the} 
campaign? 

Winter necessities, such as 

chains, alcohol, heaters, de- 
frosters, winter tune-up jobs, etc., 


afford a real merchandising op-| | 


portunity to the automotive mer- 
chant who is alive to the import- 
ance of equipping motorists with 
such merchandise. | 
Although very few changes in 
present inspection procedure 
are contemplated, full details on | 
instructions, stickers, etc., will be | 
forthcoming prior to Nov. 1. 
4. Wall chart, promised for the 
last campaign, was withheld | 
due to controversy on directional | 
signals. This will undoubtedly be 
settled before Nov. 1, and the de- 
partment has assured us that | 
each station will receive wall | 
chart, outlining inspection station | 
requirements. Reason for the 
chart, of course, is for protection 
of inspection station proprietors, 
in case of controversy with a cus- 
tomer.” 





| Club members 


Fort Worth Thursday and Fri- 
day, Sept. 10 and 11. 

The Detroit program will open 
with a banquet breakfast Mon- 
day morning at the Statler Hotel. 
E. H. Martin, in charge of parts 
and accessories sales will preside. 
W. C. Cowling, director of sales, 


will speak. Following the enter-| 


program, the Merit 
will visit the 
Rouge plant, with luncheon at 
the Ford Trade School. The new 
Ford Rotunda will be visited in 
the evening. The men will see 
historic Greenfield Village 


tainment 


cluding their program at noon 
with a luncheon meeting in the 
Ford Administration Building. 

Activities for the 350 contest 
winners at Dallas will begin with 
a banquet breakfast Thursday, 
Sept. 10, at the Hotel Baker. 
Fred L. Black, of the Ford com- 
pany, will preside. W. 
eron will speak. 

The party will visit the Ford 
Exposition building and other at- 
tractions at the Centennial Expo- 
sition in the afternoon. Friday, 
Sept. 11, the men will be taken to 
Fort Worth for a visit to the 
Texas Frontier Exposition which 
will conclude their two-day stay 
in Texas. 


WHILE WORLDS WITHER 


at | 
| Dearborn Tuesday morning, con- | 


J. Cam- | 


“Dry Ice’ O.K. For 
Use in Cooling 
Hot Motor Cars 


WASHINGTON. 
|}car by putting a block of “dry 
ice” on the floor, as a good many 
| motorists have been doing during 
this super-heated summer, es- 
| pecially through the Middle West, 
is not hazardous. 

Health authorities in Washing- 
ton do not see any danger in the 
| practice, and explain why. 
| It is pointed out that dry ice is 
| solidified carbon dioxide. When 
| the “ice” melts, the gas passes 
|into the air. A small amount of 
this gas normally is present in 
|the air. 
| When the 
cent, 


Cooling the 


amount reaches one 
breathing becomes 
It becomes 
much faster and deeper when the 
amount goes up to two per cent. 
15 per cent is reached, 
| breathing is slowed up instead of 
| speeded. With this much or more 
| carbon dioxide in the air, a per- 
|/son would feel sick after a few 
| hours, 


According to Dr. R. R. Sayers, 
of the U. S. Public Health Ser- 
| vice, long before this concentra- 
tion is reached the motorist who 
is using dry ice as a refrigerant 
'for his car will find himself 
breathing so uncomfortably fast 
that he will open the windows, 
which he previously has shut to 
increase the efficiency of his “air 
cooling”, thus allowing the gas to 
escape. 

From the practical standpoint, 
then, the use of dry ice as a motor 
car refrigerant may be said to be 
quite safe. 

In several Middle Western com- 
munities a thriving business has 
been done by stores selling dry 
ice to motor car owners, it is re- 
ported. 


Booster Club Governors 


Schedule Meet for Dec. 

CHICAGO.—The board of gov- 
ernors of Automotive Booster 
Clubs International will meet 
Tuesday, Dec. 8, at the Auditor- 
ium Hotel, in this city. 

The annual buffet supper will 
be held Tuesday, Dec. 8, at the 
Auditorium Hotel, at 7 p.m. for 
|members only. Tickets will be 
$1. 

Manufacturers are requested to 
arrange sales conferences to al- 
low Booster members time off to 
attend the annual meeting and 
buffet supper. 


with heat these gentlemen from 


Hudson Motor Car Co. worry about the cold. T. H. Stambaugh, left, 
general service manager and his assistant H. J. Hudson look over a 


new heater to be offered Hudson 


dealers. A feature of the heater is 


the defroster outlet which directs a stream of warm air over the 


windshield in the winter. 








une-July Decline Shown by Retail Sales fides 
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Sales, However W ere31% Over | 
Corresponding Month in ’35 


WASHINGTON. A decline | 
from June to July is indicated by 
the preliminary adjusted index | 
figure of the value of retail sales 
of new passenger automobiles, ac- | 
cording to the U. S. Department 
of Commerce. This index, which 
makes allowance for the number 
of days as well as for seasonal 
movements was 103.5 in July, on 
the basis of the 1929-1931 average 
as. 100, compared with 109.0 in| 
June and 93.0 in May. 


| cent 





Sales in July, according to these 


Index of the Dollar Value of Retail Sales of New Passenger 


Automobiles, 


Without 
Seasonal Adjustment 


1934 


eee eresene a. 


1935 
51.5 
72.7 
100.2 
116.7 
98.4 
104.9 
89.1 
80.2 
50.1 
53.3 
96.0 
90.6 


January 
February 


September 
October 

November 
December 


83.8 
Preliminary. 


Annual Index 


__*Revised. p 


Carl C. Hinkley, 
Early Engineer, 
Dies in Detroit 


DETROIT —As partially re- 
ported in ADN for Aug. 26, Carl 
C. Hinkley, one of the pioneers in 
the automotive industry, and one 
of the few diesel motor experts 
in the country, died here last 
Sunday in Henry Ford Hospital 
after an illness of three months. 

Born in Lima, O., 53 years ago, 
Mr. Hinkley was educated in the 
Case School of Applied Science 
and started his automotive 
with the Peerless Motor Co., 
shortly before the turn of the 
century, serving as its chief as- 
sistant engineer. He then went 
with the Olds Motor Works at 
Lansing as chief engineer, leav- 
| ing there to help organize the old 
| Owens Motor Car Co. Later he 

served the old Chalmers Motor 

Car Co. as vice-president and 

chief engineer and in 1914 or- 
| ganized the Hinkley Motors Corp. 

Its plant in Ecorse built motors 
| for the government during the 

World War. 

When this firm was liquidated 

| in 1926, Mr. Hinkley went with 
| the Buda Co., at Harvey, IIl., tak- 
| ing charge of its engineering de- 
partment and specializing in diese] 

motors. Three months ago he 


MOOCK PRESIDES: Seated (left to right) are: 
Plymouth sales head and Burch E. Greene, Pacific Coast director of 
sales for Chrysler Sales Corp. They attended the Sacramento Plym- 
outh sales meet. Standing are: left to right: Claude M. Coffing. 
Soto); E. A. Boyd, (Chrysler) and Royal Miller, (Dodge) all Sacra- 


mento distributors. 


| became 
|} turned to Detroit from his home 


career | 


preliminary figures, were 31 per 
cent higher than in July, 1935, and 
58 per cent greater than in July, 
1934. Daily average sales, with- 
out seasonal adjustment’ de- 
creased about 16 per cent from 
June to July. The aggregate 
value for the first seven months 
of this year was about 25 per 
above that for the corres-| 
ponding period of last year and 
72 per cent higher than the first 
seven months of 1934. 
1929-1931—100 
With 

Seasonal Adjustment 

1934 1935 1936 

33.5 75.0 102.0 


1936 
69.3 





54.5 86.5 89.5 
64.5 94.5 101.0 | 
59.0 78.5 93.5 | 
55.5 70.0 93.0 | 

78.5 


63.5 
67.0 81.0 
75.0 


56.0 
53.0 79.0 
59.0 82.0 

113.5 


63.0 
49.0 106.5 


65.5 
117.8 
141.1 
138.1 

*139.1 


p116.4 p103.5 


# 104.9 
# Estimated. 
ill a month 


and ago re- 


Flossmoor, IIl., 


Mr. Hinkley helped found the 
Detroit Chapter of the Society of 
Automotive Engineers and was a 
member of the Detroit Athletic 
Club. He is survived by his wife, 
Marion C. Hinkley; five children 
Carl, Chadwick, Jerome, Barbara 
and Patricia Hinkley, and three 
step-children, Marion, William 
and Geraldine Vekovius. 


SAE Will Stage 
Aircraft Meet 
On West Coast 


NEW YORK.—Hundreds of ex- 
ecutives and enginers will attend 
the first National Aircraft Pro- 
duction meeting ever held, which 
will take place Oct. 15, 16 and 17 
in Los Angeles. The meeting 
will be held by the Society of 
Automotive Engineers, with which 
the four Pacific Coast sections of 
the society as well as the Aero- 
nautical Chamber of Commerce 
of America and the Air Transport 
Assn. of America will co-operate. 

Although most of the aircraft 
engines and mechanical parts are 
manufactured in the eastern and 
central states, actual building of 
a large percentage of airplanes is 
done on the Pacific Coast where 
weather conditions are more con- 


in for treatment. | 


| will 


tend the three-day session, 


KNOXVILLE JOINS THE FOLD: Knoxville, Tenn. has inaugurated compulsory inspection of motor 


#109.0 | Cars. A lot was purchased (for $10,000), a building w 


was built 


(for $10,000) 


and Bendix Motor Vehicle 


Safety Inspection Equipment was installed. Approximately 500 autos per day are being tested and in- 


| spected—thus Knoxville’s motor cars are becoming safer and safer, 


ducive to year ’round testing. 
Estimates for the first six 
months of this year indicate that 
commercial aircraft manufacture 
will show an increase of 50 per 
cent over the like 1935 period, and 
army and navy airplane orders 
show more than a 200 per 
cent gain. This record - breaking 
demand is introducing mass pro- 


| duction methods in aircraft manu- 


facture, heretofore largely con- 
sisting of hand operations. More 
than $3,000,000 has been spent by 
airplane factories this year in 
plant expansions, 

Leading plants and _ testing 
laboratories will be visited by the 
executives and engineers who at- 
where 
15 technical topics will be dis- 
cussed, John A. C. Warner, secre- 
tary and general manager of the 
society, said. 


Bowes to ‘Stage 
Amateur =i 
For Chryslerites 


DETROIT.—As a prelude to the 
Major Bowes weekly amateur 
hour broadcasts which will begin 
Sept. 17, some 237 amateurs re- 
cruited from employes of the 
various Chrysler plants and their 
immediate families, will stage a 
14-act program of amateur theat- 
ricals next Monday evening in 
the main auditorium of Detroit's 
Masonic Temple. 

Tickets for every 
have already been allocated, 
tribution having been made ex- 
clusively among Chrysler em- 
ployes and their families, prefer- 
ence being given to those par- 
ticipating in the many tryouts 
from which the performers were 
selected. Part of the evening’s 
proceedings, featuring the ever- 
popular Major Bowes “in person,” 
will be broadcast locally over 
WJR, between 10:00 and 10:15. 

To the amateur’ performers 
who will take part in the unique 
stage presentations, the most wel- 


available seat 
dis- 


New Instruments Test 
Driver’s Qualifications 


WASHINGTON.—More than a 
dozen instruments designed to 
test a prospective driver’s quali- 
fication to handle a motor vehicle 
were demonstrated at a dinner 
held at the Willard Hotel here 
this week by the American Auto- 
mobile Assn. These instruments, 
shown for the first time, are held 
to be the basis of an entirely new 
approach to the safety problem. 

Both Thomas H. MacDonald, 
chief of the United States Bureau 
of Public Roads, and Thomas P. 
Henry, president of the AAA, 
hailed the use ef such testing de- 
vices as “a definite step in the 
right direction.” 

The purpose of the instruments 
is to afford motor vehicle author- 
ities an opportunity to weigh the 
capacity of drivers to react to 
various situations under con- 
ditions closely resembling those 
actually met with on the highway. 

Thus, example, one test 
charts the applicant’s reaction 
time. Seated before three keys 
and a dial which records seconds, 
the applicant is told to press down 
one key when a red light flashes, 
a second key when a green light 
shows, and the third key when a 
buzzer sounds. As soon as the key 
is pressed the red or green light 


for 


come news will be that the Major, | 


who will soon assume the dignity 
of official Chrysler broadcaster, 


|is not bringing his much-feared 


| gong 
the 


with him. In addition to 


14 acts, comprising vocalists, 


| musicians, dancers, magicians and 


Harry G. Moock, 


(De 





| other 


specialties, Monday’s pro- 
gram will be interspersed 
selections by the Chrysler 
Choir, directed by 
Accompanying music will be ren- 


with | 
Male | 
Tom Lewis. | 


dered by the Chrysler orchestra | 


of 18 pieces directed by Eddy Rit- 
ter, 


Twelve of the 14 acts making 
up the evening’s presentations are 
finalists in the Chrysler amateur 


contest which began last Decem- | 7 - ‘ 
5 George Keller, Studebaker vice-president in charge of sales. 


ber and during which over a thou- 
sand amateurs were “auditioned” 
and judged. 


an employe of the Chrysler | 
| Jefferson plant. 


FARM BOYS AT PLAY. 
Ralph Curry, Flint Journal; 
Spearing, N. Y. Times; E. 


goes off or the buzzer is silenced. 
In that way the operator of the 
instrument can measure the ap- 
plicants reaction time. 

Another device takes the form 
of a model driver's seat equipped 
with steering wheel, clutch, and 
brake pedals. On a miniature 
stage setting in front of him the 
applicant controls by means of 
the steering wheel a miniature 
car while a painted roadway un- 
rolls before him on an endless 
belt. As the motorist takes the 
wheel and “drives” the miniature 
car, instructions flash on a panel 
before him and a tiny traffic light 
flashes signals which, of course, 
must be observed throughout the 
test. The manner in which the 
motorist handles these situations 
is said to give authorities a defi- 
nite indication of how quickly 


}and accurately similar conditions 


will be met on the road. 
Other devices test nerves, eye- 
sight, hearing, and excitability. 
Among those in attendance at 
the dinner at which these devices 


|were displayed was Senator Rob- 


ert Reynolds, of North Carolina, 
who advocated Congressional ap- 
propriation for the promotion of 
safety education. 


These happy farmers are (left to right): 
Bert Pierce, N. Y¥Y. Herald-Tribune; Jim, 
Y. Watson, Detroit News; L. K. Manley,)} 


| Studebaker general sales manager; Harold Blanchard of Motor, and} 


They ; 


are watching the automotive rodeo at the recent pre-view of the 1937 


| Studebaker line. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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Welcome NADA 


As this issue of Automotive Daily News goes io press, 
we are informed that the directors of the National 
Automobile Dealers’ Assn., have approved the proposal to 
move the headquarters of that association from St. Louis 
to Detroit. We congratulate them on this decision and 
welcome them to our midst. We understand that the 
change will be made some time during September and to 
this we say the sooner the better. 

On this one subject we feel that we can speak with au- 
thority. Automotive Daily News this week has passed its 
11th birthday and entered into its 12th year. From 1925 
until 1933 this newspaper was published in New York 
City. For years it had been apparent to us that any organ- 
ization which sincerely hoped to serve the best interests 
of any industry can serve best only from the center of 
that industry. Our experience during the past three years 
has convinced us that that premise was correct. 

It is for that reason, we feel that the NADA can do a 
much more satisfactory job for its members and for the 
manufacturers through direct contact here rather than 
through remote control in St. Louis. There are manv 
prohlems in factory-dealer relations still to be solved. 
There is much suspicion and distrust on both sides. We 
feel that NADA’s move to Detroit will serve to minimize 
if not eliminate these. For if you want to know a person, 
the old adage says, go and live with him. 


Helping Those Who Help Themselves 


F none of the many other moves to help dealers during 
the past year had been made, those retailers connected 
with Chevrolet would still have ample reason to give 
thanks for the establishment by that company of the 
deaJer accounting and management department. One of 
the first moves made by this department after its inaugu- 
ration was to introduce a standard accounting system 
throughout the dealer body. The result of this move was 
that many of the ills from which dealers were suffering 
became readily apparent. 

It showed that over a period of years many dealers had 
been extending credit without much thought about risks 
or collections. Credit often was given freely where cash 
could easily have been obtained. As a result the dealers’ 
accounts receivable were way out of line. The next move 
by the department was to supply the dealers with sensible 
plans and devices for extending credit and effecting col- 
lections. Rewards were offered for those showing the best 
records at the end of the year. 

The results have been most satisfactory, according to 
E. J. Hogan, director of the department, and dealer ac- 
counts receivable have been brought more nearly in line 
with common sense. This is valuable help which dealers 
may well appreciate but they also must remember that 
it will help only those who help themselves. 


Where to Go 
B EING old mapomaniacs, we cannot help but admire 
a recent map put out by the Socony-Vacuum Co. 
showing interesting points in the United States in pic- 
torial form. With the increasing popularity of camping 
trailers someone could do themselves and motorists of 
the United States a good turn by publishing a map which 


would indicate the worthwhile trailer camps in the United 
States. 


By the Publisher 


OUR With this issue 
ELEVENTH ADN celebrates its 
BIRTHDAY 1ith Birthday and 

begins its 12th year 
of service to the industry it rep- 
resents. Days and months and 
years have a way of accelerating 
as we grow older and it hardly 
seoms possible that a whole year 
has past since we invited our 
friends to help us cut the 10th 
Anniversary cake. For weeks 
after we went around with “Hap- 
py Birthday to You!” tune ring- 
ing in our ears from the hundreds 
of nice letters and wires which 
we received from countless friends 
whom “the little drummer boy” 
had won in his days of poberty. 


*” * * 


THIS HAS been a good year 
for our industry. Not only have 
the manufacturers’ established 
new records, but most dealers 
have seen their statements change 
from red to black figures in the 
lower right hand corner. That 
means more to us who pilot the 
destinies of this trade paper than 
the facts that ADN has estab- 
lished some new records for it- 
self, however, this occasion prob- 
ably gives us the right to rise 
and remark that ADN has since 
its latest birthday. 

(1) Greatly increased in circu- 
lation. 

(2) Nearly doubled the number 
of advertisers who have used it. 


(3) Renewed a higher percent- 
age of its subscriptions than in 
any previous year. 

(4) Printed more pages than in 
any year since moving to Detroit. 


(5) Spent more on correspond- 
ents and editorial matter. 


(6) Spent nearly double for 
photographs, plates and art work 


(7) Speeded up its delivery to 
subscriber by a full 24 hours, 
and incidently received more let- 
ters of praise and criticism than 
ever before, which indicates clear- 
ly to our editors the position of 
trust and responsibility that this 
industry has imposed upon them 


* * * 


SOMETIMES WE wonder a 
little at our own temerity in 
speaking our mind as we see it 
on the vital subjects which effect 
so great a slice of the whole busi- 
ness pie in America. Giant billion 
dollar corporation interests on one 
side and millions of men, women 
and children on the other who 
must make their daily bread from 
the manufacture, sale and serv- 
icing of the world’s motorized 
transportation. That is why it is 
most important that our readers 
come to look upon ADN as their 
broad-casting station. The power 
of any press is only worth its 
salt when it contributes some- 
thing definite and performs a real 
service to its readers. The right 
of a free press, as it is under- 
stood in America, is one of the 
most cherished of our heritages 
and the first to be defended by 
every loyal citizen, regardless of 
his creed or party. That the trade 
paper which purports to represent 
its particular sector of the busi- 
ness front should be just as free 
from coercion, bribery or intimida- 
tions from any source within or 
without its ranks, is likewise ad- 
mitted by every right thinking in- 
dividual. That ADN has attempted 
to the best of its ability to inter- 
pret fairly and independently the 
NEWS of the automotive industry 
during the past eleven years, 1 
do not think anyone will question. 
That ADN will continue to so 
serve during the coming year 
(and the years to come) there is 
probably no need of assurance, 
but we put it down, right’ ere 
and now, just to get it in black- 
and-white! Thanks to you, friends May we inquire if you have avail- 
of ADN, and I know every man/ able the addresses of these vari- 
and woman on the staff of this|ous trailer manufacturers, and 


paper would like to join me in| would you be kind enough to 


in This 


be observed upon request. 


Early Trade-Ins 


I note with interest the article 
on “the first trade-in” in your 
issue of Aug. 22 by Geo. Bohnet. 

In September, 1902, I sold a 
single cylinder Cadillac with rear 
entrance tonneau for $850, tak- 
ing in a Milwaukee Steamer at 
$250. And in 1904 I sold a two- 
cylinder Haynes-Apperson stan- 
hope, taking in a _ two-cylinder 
Haynes- Apperson surrey’ with 
canopy top. In fact, I’ve made 
several trade-ins during the per- 
iod from 1900 to 1905. However, 
it was not necessary to rent an 
acre lot in which to store them. 
Nor did I have to have a used car 
department. I do not recall prior 
to 1910 of anyone going the 
rounds to see who would offer the 
most for his used car and there 
was no “dickering.” The -trade 
was usually made in a very few 
minutes.—Joseph B. Deibler, Deib- 
ler Motor Car Corp. “Oldest 
Dealer in Illinois,” Highland Park, 
Ill. 


Correction 

Your publication dated Satur- 
day, Aug. 22, “4th Dimension,” 
stated that Columbia clients for 
network this fall include Sinclair, 
Packard, General Motors and 
Firestone. 

All four of these are NBC ac- 
counts, and Sinclair, General Mo- 
tors and Firestone have never 
been on any network other than 
NBC. 

The column also mentioned the 
Literary Digest Poll, sponsored 
by Goodyear, but mentioned no 
network. This is also NBC.—R. 
H. White, district manager, Na- 
tional Broadcasting Co., Detroit. 


Addresses 


We have noted with interest 
Page 2 of your Aug. 8 issue of 
Automotive Daily News, relative 
to camp trailers. 

In the first column, you list the 
names of a number of trailer 
manufacturers, the first of which 
is the Covered Wagon Co., to and 
including the S. Swanson Co. 


|this acknowledgement.—G. M. S.' supply us with same, or in the 





Another Birthday! 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


event you are unable to do this, 
could you refer us to the proper 
source from which this informa- 
tion could be obtained.—L. BE. 
Yunker, The Bingham Stamping 
& Tool Co., Toledo, O. 

Epitor’s Note: Addresses are be- 
ing mailed direct. See also Page 
133, Automotive Almanac. 


Lubricants 

“Logging Lubricants,” your edi- 
torial, is very interesting. The 
answer to the question asked in 
the last paragraph is NO. 

The SAE cannot say this oil is 
excellent and this one poor. That 
is exactly what would be imme- 
diately obvious if the figures for 
which you ask were recorded. 
SAE viscosity numbers are a 
compromise rating. They serve 
a sound purpose of assuring the 
user that if he gets a 30 SAE oil, 
it is that particular viscosity at 
130 degrees. What he must know 
is the characteristics of that par- 
ticular brand above or below the 
tes: temperature. 

‘his characteristic difference is 

(Continued on Page 19, Col. 2) 


Mpa, 
AS OTHERS | 
‘SEE IT | 


Crammed With Facts 


The 1936 Automotive Almanac 
published by Automotive Daily 
News of Detroit, the “national 
newspaper of America’s greatest 
industry,” is off the press. It’s a 
144-page book crammed with 
facts and figures pertinent to the 
nanufacture and sale of motor 
cars and their allied interests. 

A new feature is the car mak- 
ers’ chronology, a tabular history 
of each of the companies manu- 
facturing automobiles, giving data 
as to production, models, prices, 
employment and highlights in the 
jevelopment of each company 
3ince inception to the present. 
This is the first time this in- 
formation has been compiled. 

In addition the Almanac car- 
ries registration figures of cars 
and trucks by makes and states 
for the past six years, as well as 
production from 1929 to July 1, 


(Continued on Page 19, Col. 3) 
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The Richest 


Consumer Market 
ever reached by any magazine 


@ 2,845,346 women readers! That is the net 
average of Woman's Home Companion for the 
first six months of 1936—the new peak of a 
circulation that has swept upward month after 
month, leading all women’s publications. 


And since the greater part of the consumer dollar 
is spent by women, Companion readers now con- 
stitute the richest market in the magazine field. 


Women have shown this preference because 
Woman's Home Companion has given them more 
helpful and practical editorial. service. It has: 
kept in closer contact with them . . . gained 
fuller understanding of their problems and be- 
come better equipped to solve them. 


——_ 
Today this is true more than ever. Over a thou- 
sand homemakers, acting as Reader-Editors, 
make monthly reports on assigned household 
subjects . . . enable the Companion to edit specif- 
ically to expressed needs, known wants. And the 
facts these women reveal are equally valuable to 
advertisers — give them a testing board of public 
opinion, a charted course into their market. 


Also available to Companion advertisers are the 
Jean Abbey and Carolyn Pryce merchandising 
services that follow through to the point of sale 

. in department stores or grocery chains. . . 
with window and counter displays, radio broad- 
casts, special promotions. 


Total these advantages . . . the most resulcful 
merchandising in the field—a new peak of 
reader intimacy — an all-time high in circulation 
—the richest consumer market ever reached by 


WOMAN'S HOME @ any magazine... 
. . . then consider that advertising costs per 
thousand readers are now the lowest in Com- 
panion history! 


The Crowell Publishing Company, New York 
Publishers of COLLIER’'S * WOMAN’S HOME COMPANION + THE AMERICAN MAGAZINE + THE COUNTRY HOME 
The Largest Magazine Audience in the World—More than 9,000,000 Circulation 





Nearhoof Motor Com pany 
Finds Profits i. in Department 


ALTOONA, Pa. 
the Nearhoof Motor Co. 
rated a new and modern high | 
speed lubrication department as 
an important part of its im- 
proved service program for Pon- 
tiac owners here. 


inaugu- | 


Although the price for a lubri-| 


cation job was increased from 75| 
cents to $1 per car when the new) 
equipment was put in operation, 
figures covering the first 86 days | 
show that 621 cars were lubri- 
cated compared with only 133 
during the same period last year. 
That is an increase of 
mately 367 per cent. 


Of the 621 jobs, 232 called for 
oil changes as against only 63 
for the period one year ago, 
increase of 267 per cent. 

The dollars and cents increase, 
however, was only 190 per cent, 
but as W. L. Nearhoof, general 
manager explains, “We attribute 
this to the fact that we elected 
to use the service saver policy 
campaign rcommended by Ponti- 
ac’s service promotion department 
as a means of increasing service 
to customers. 

“This plan guarantees us re- 


peat business and brings us own-| 


ers of competitive cars. Thus, we 
are using our lubrication depart- 
ment as a drawing card for our 
service department as a_ whole. 
We have sold many of these serv- 
ice saver coupon books and have 
approximately 138 active policies 
in force. 

“We have learned that the best 
way to meet competition from 
the so-called super-service sta- 
tions is to give prompt, courteous, 
efficient service with well-trained 
men and modern equipment. To 


The American 


LEGION 


MONTHLY 


Announces 
the appointment of... 


HERBERT R. 


AS 
ADVERTISING 


With Headquarters at 


Early in May | 


approxi- | 


an | 
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High Speed Lubrication Favored by Pontiac Dealer 


| 
| 
} 
| 
| 
| 


assure ourselves of the satisfac- | 
|tion of our patrons we maintain | 
|a personal contact follow-up plan | 
| but since the installation of the 
new equipment in the lubrication 
| department we have added direct | 
|mail to advise our customers 
when oil change and lubrication 
ordinarily would be needed.” 


‘Sales Slow Up 
During July, 
Chicago Says 
CHICAGO. Whotessie and re- 


tail sales of new cars in the Mid- 
dle West receded in July by com- 


| parison with June but gained over 
| July of 


last year, according to 
reports from dealers to the Fed- 
eral Reserve Bank of Chicago. 
The’ results 
show a decline 
numerically in 


just announced 
of 22.8 per cent 
wholesale sales 


j}and 20 per cent in retail sales, as 


against June, with gains of 4.8 
per cent at wholesale and 14.9 per 
cent at retail over July, 1935. 
Inventories were 6.4 per cent 
higher than in June and 24.1 per 
cent above a year ago. Used car 
sales dropped 19.4 per cent below 
June but were 20.3 per cent above 
July last year. = 
Stocks on hand declined 8.3 per 
cent as against June but were 
2 per cent ahead of July a year 
ago. Deferred payment sales rose 
sharply from 46 per cent in June 
to 53 per cent in July. 
The bank noted in general that 
installment selling is on the up- 
grade. 


SCHAEFFER 








DIRECTOR 


521 Fifth Avenue 


New 


INDIANAPOLIS, 7 


CHICAGO, 307 N. MICHIGAN AVE 


© DbDETI 


York 


NORTH MERIDIAN ST. 


IT, 73210 WOODWARD AVE, 





© 








BOOSTING PRICES and at the same time increasing volume in the lubrication department was one 
of the surprise moves found possible by Nearhoof Motor Co., Altoona, Pa., after it had installed im- 
proved equipment for handling all makes of cars. The company’s experience is told in the accompanying 


article. 


Studebaker Preview 

Held for Chgo. Dealers 

CHICAGO.—First in their field 
with its 1937 product, Studebaker 
unveiled five of the new models 
Thursday at a _ previewing for 
dealers from Chicago and neigh- 
boring communities. The cere- 
mony took place in conjunction 
with a luncheon at the Lake 
Shore Athletic Club. Louis Man- 
ley, general sales manager, was 
the principal speaker, his talk be- 
ing devoted to a discussion of the 
new car features and Stude- 
baker's plans for aggressive mer- 
chandising the 1937 models soon 
to be offered the public. 


Plant Addition 

THOMASTON, Ga. The Martha 
Mills of Silvertown, textile division 
of the B. F. Goodrich Rubber Co., 
are erecting a three-story addition 
to their plant B. Officials said the 
new structure, which will be 135 
feet wide and 220 feet long, will 
house preparatory and finishing ma- 
chinery to balance Units A and B 
spindles which were installed to con- 
form to the Textile Code of 1933. 

“When this addition in 
tion, about Nov. 15, capacity of the 
mills will be in excess of 140,000 
pounds of finished cord daily, con- 
suming 350 bales of cotton every 24 
hours. The mills will employ 2,400 
people,” it was stated. 


is 


opera- 


Scientific Traffic Clinic 


To Feature 


DALLAS, Tex.—Already desig- 
nated as the official test garage 
for the 300 men and women driv- 
ers from 75 Texas cities who will 
compete in the Texas auto driv- 
ing classics on Sept. 14 and 15 at 
the Cotton Bowl here during the 
Centennial, the Bear Southwest 
Sales & Service Co., has been 
granted special permission’ to 
hold a scientific traffic auto test 
clinic in the Bowl during the 
driving contests. 

As interest in safety tests for 
motor cars is increasing, Colonel 
Art B. Hickox, director of the 
classics, believes that the clinic 
will prove to be one of the most 
interesting exhibits of the two- 
day program which will show the 
public the hazards of driving 
without proper inspection. 

J. R. Perryman, head of the 
Southwest firm, which is distrib- 
utor for the Bear Mfg. Co. of 
Rock Island, Ill., for Texas and 
neighboring territory, has _ as- 
sured Col. Hickox that the clinic 
will prove of inestimable value to 
service men, driving contestants 
and the public alike. 

The entire service 
Dallas firm will be 


staff of the 
outfitted in 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


. 


Texas Contest 


coveralls with the “Happy 
Bear” trademark to be conspicu- 
ously displayed, both in large 
banners at key spots in the Bowl, 
and on the back of the operators’ 
uniforms. 

Officials of the main office of 
the Bear firm have notified Per- 
ryman that they will rush three 
units to Dallas for the clinic 
which have been specially con- 
structed at its new safety plant 
in Rock Island. They are a head- 
light machine which shows 
whether the lights are properly 
focused, a brake testing machine 
which locates faulty and un- 
equalized brakes, and _ wheel 
alignment indicator which tells 
at a glance if the tires are not 
tracking properly and also lo- 
cates misalignment, one of the 
greatest hazards to safe driving 
today. 


new 


r ’ . 
Ky. Grows Richer 
FRANKFORT, Ky.—The state de- 
partment of revenue reports that 
gasoline tax collections for the fiscal 
year ending June 30, 1936, totaled 
$10,583,044.48, as compared with 
$9,562,740.16 during the previous 
fiscal year. 


HerZim window and screen assemblies are used on 90 per cent of the 


trailers built in America today. 


They offer clear vision, 


without cross strips 


of metal to obscure the view. They are easily operated, positive in adjust- 


ment, 


waterproof and 


insert proof. 


because they are true to size and are easily, installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 





WHO 
Buys Your 


Cars 
2 


Percentage of U.S. car owning families 
found in each income level 


A B Cc D E 


Over $5,000 $5,000— $3,000 $3,000—$2,000 ’ $2,000—$1,000 Under $1,000 


Most car owning families exist in the income 
groups where there are the most people. 


Whom are you reaching with 
your magazine advertising? 


Percentage of U.S. cor owning families 
found in each income level 


Percentage of readers of 5 WEEKLIES in a 


each income level 


a B Cc D E 


* All leading weekly magazines’ circulation tends to fall off among 
the lower income homes where population and car sales are greatest. 


Percentage of U.S. car owning families 
found in each income level 


Percentage of readers of TRUE STORY in 
each income level 


Percentage of U.S. car owning families 
found in each income level 


Percentage of readers of 6 WOMEN'S and —_ 
2 GENERAL MAGAZINES in each income level 


A B Cc D E 
A All major women’s magazines and family monthlies — except 
one — tend to pile still further duplication in the limited market of 


upper class families. 


€ (Of all the major monthlies published, only one has been founded since 
the close of the 19th century. Only one -TRUE STORY—has been delib- 
erately edited for the newly expanding wage earner market. Only TRUE 


STORY parallels automotive sales opportunities as they exist today. 


TRUE STORY 


—the Premium Priced Wage Earner Family Magazine 
NEW CENTER BUILDING, DETROIT, MICHIGAN 


CEs: Car Owning Families — 1st 5 cities — “Consumer use of Selected Goods and Services.” 
SOURCES: Magazines — Starch “Magazine Effectiveness Report,” December 1935. 
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Dealer Leases Gas Station to Handle Lubrication 


Unable to Remodel Shop | 
He Takes Over Chain Outlet 


| 








a. 


BY CHARLES B. BARR 


MERIDEN, Conn.—Feeling the, 


need of quick service facilities | 


but unable to remodel his exist- 


ing plant because of lack of space, | 


Elliott Lamontagne, head of Budd 
Motors, Inc., Ford dealership, 
leased a chain gasoline station 
across the street six months ago 
and has been operating it as an 
adjunct to his new and used car 
sales and service divisions. 


The quick service station has 
not only developed a substantial 
business volume, but has relieved 
the service garage of all lubri- 
cation work and numerous other 
time-consuming operations. Gas 
pumps have been removed from 
the entrance to the service de- 
partment, thus increasing the 
available space and making en- 
trance more convenient, Lamon- 
tagne said. 

The company’s total service 
volume has been increased ‘ma- 
terially by the opening of the gas 
station, the owner said, and sev- 
eral new promotion efforts in con- 
junction with the sale of used 
cars have been made possible. 
The advertising value of the new 
station has also been large, he 
added. 

When the station was taken 
over, Lamontagne circulatized the 
neighborhood and his customers, 
calling their attention to the fact 
that it was now being operated | 
by a local firm, a new car dealer. 
Constant stressing of this “local” | 
theme has enabled Budd Motors 
to build up the gallonage of the 
station 200 per cent as compared 
with its volume under chain op- 
eration, Lamontagne declared. 

Each purchaser of a new or used 
car is given a. “courtesy card” 
which entitles him to a discount 


of 1 cent a gallon on gasoline | 
This | 
| were found defective in some way 


purchased at the station. 
offer has proved very helpful in 
developing service volume as well 
as fuel sales. 


Each used car buyer is given | 
a card entitling him to two free | 


grease jobs with the proviso that 
one must be accepted within 30 
days and the other within 60. The 


cards are numbered and dated. | 
This offer helps the service de- | 


GArAWOO 


L10 Body and F7C Hoist on 6-wheel 
unit—12 cu. yd. capacity. - 


GAR WOOD INDUSTRIES, Inc. 


partment materially by  elimi- 
nating arguments with used car 
buyers. Dealers often have to re- | 


sale in order to keep a customer 
satisfied, Lamontagne pointed out 
The two free jobs take ample 
care of that situation, and help 
otherwise by bringing the owner 
into the station. 

The new station handles 
quick service work that comes in, 
including a considerable volume 
of transient business, as well as 
the lubrication and other jobs 
that come over from the main 
service department. All repair 
work of a major character is re- 
ferred to the main department, 
of course. 

Budd Motors makes effective 
use of a windshield sticker in 
every case where major repair 
work is done. The sticker tells 
the car owner that the service 


grease a used car weeks after it: | 


all | 





department has installed new pis- 
ton rings, a new battery, or what- 
ever it may be. 

Lamontagne is secretary-treas- 
urer of the Meriden Automobile 
Dealers’ Assn., local group which 
is affiliated with the Connecticut 
Automotive Trades Assn., Inc. He 
has been active in promoting co- 
operative effort by car dealers 
since his entrance into the auto- 
motive field. 


Many Cars Fail 
In Police Test 


—-Only 27 


| 


LONGVIEW, “Wash. 





| factory operating condition out of 
| the first 312 checked this week on 
the state patrol’s testing layout 
here. 

Ninety-one per cent of the cars 


or another and were rejected. 
Brakes and headlights were the 
biggest cause of grief for the 
motorists, 65 per cent having de- 
fective brakes and 69 per cent 





|operating with improper lights. 


Of the 285 cars rejected 52 re- | 


turned later in the day with the 
required repairs. 





COAL 
UNITS 


—will help you sell your 
chassis. Sturdy, dependable, 
fine appearance, superior 
engineering. Write for a 
supply of the new coal bulle- 
tin 14 for your salesmen. 


C5 Body and D6 Hoist—2-ton 
coal and coke unit. 


The TV7X 
Hoist—ideal 
for trailer 
dump units. 


DETROIT 
| 


automobiles were found in satis- | 





WORLD'S LARGEST MANUFACTURER OF TRUCK EQUIPMENT 


nee 


Se 


Te 
oe oy 


a 


FORMER CHAIN GASOLINE station which was taken over by Budd Motors, Inc., Meriden, Conn., 
Ford dealership, and is being operated successfully as a quick service adjunct to the firm’s service de- 
partment. The station is located across the street from Budd Motors’ showrooms and service quarters. 


Bo 


Craftsmen Given Prizes 


on 
At Fisher Body Guild Dinner 


(Continued from Page 1) 


winners were: John H. Doney, 16, 
Seattle, Wash.; 
16, Monessen, Pa.; 
Larzelere, 19, Flint, Mich., and 
Ralph Schreiber, 18, of Faribault, 
Minn, 

The awards were made 
transformed for the evening into} 
a reproduction of the four cen- 
turies old Guild Square 
Brussels. 

At the speakers’ table were: 

H. A. Bathrick, Asst. Supt. 
public schools, Cleveland; Daniel 


Carter Beard, national Boy Scout | 


commissioner; Hon. John W. 
Bricker, 
eral of Ohio; M. L. Brittain, presi- 
dent Georgia School 


nology; George W. Burrell, presi- 


dent Cleveland Chamber of Com-| 
dean | 


merce; H. V. Carpenter, 


College of Mechanic Arts and En- | 
the State College of | 


gineering, 
Washington; Frank Cody, 
public schools, Detroit; 
Crozier, Supt. of schools, Dallas; 
J. W. Dineen, General Motors 
Corp.; W. A. Fisher, president 
Fisher Body Corp. 

Edwin C, Hill, news commenta- 
tor National Broadcasting Co.; E. 
A. Hitchcock, dean College of 
Engineering, Ohio State Univers- 
ity; Harry J. Klingler, president 
Pontiac Motor Co.; W. S. Knud- 
sen, executive vice- “president Gen- 


Supt. 


Ralph Kyllonen, | 
Henry Byron | 


in | 
Cleveland College auditorium, | 


in | 


attorney governor gen-| 


of Tech-| 


N. RB.) 


eral Motors Corp.; P. R. Kolbe, 
president Drexel Institute of Art, 
Science and Industry; C. A. Lewis, 
Motors Corp.; G. A. 
president Sherwin - Wil- 
|liams Co.; W. S. McLean, secre- 
tary Fisher Body Craftsman’s 
Guild; C. E. McTavish, General 
Motors of Canada, Ltd.; Elliott 
| Ness, director of public safety, 
Cleveland. 

C. R. Reed, Supt. of Schools, 
Minneapolis; R. L. Sackett, dean 
of engineering, Pennsylvania State 
| College; Lincoln Scafe, Fisher 
|Body Div., Cleveland; W. F. 
| Schaff, vice-president and general 
| manager New York Central Rail- 
|road; C. P. Simpson, Pontiac 
Motor Co.; Rev. T. A. Steiner, 
C.S.C., dean College of Engineer- 
ing, University of Notre Dame; 
Paul C. Stetson, Supt. of schools, 
| Indianapolis; C. B. Watt, adver- 
tising manager General Motors of 
| Canada, Ltd.; Laurence J. Young, 
Old Orchard Beach, Me. 

The award dinner was broad- 
cast over a coast-to-coast NBC 
| hook-up with Edwin C. Hill, news 
commentator, acting as master 
| of ceremonies. 
| In addition to the presentation 
awards by Fisher, Knudsen made 
|a brief talk. He said, in part: 

“For six years now General 
Motors through Fisher Body has 
sponsored the Fisher Body Crafts- 


| General 
| Martin, 











Te aniantes Dealers Seek 


Approval of Trade Code 


MADISON, Wis.—At a meeting 
here Aug. 21, a group of approxi- 
mately 25 Wisconsin automobile 
dealers requested Gov. Philip F. 
La Follette to approve a code for 
the industry under the state’s 
1935 recovery act. 

The group plans a state su- 
preme court test of validity of the 
agreement if Gov. La Follette ap- 
proves it. The new trade agree- 
ment is reported to differ from 
the previous code arrangement in 
that it does not propose to set a 
definite figure on automobile 
prices. Fairer treatment of the 
dealers and their customers is 
proposed under the new pact by 
definite determination of costs be- 
low which cars may be sold. 

The agreement also proposes to 
prohibit loading of an extra price 
on used cars to make up over- 
value trade-in prices allowed pur- 
chasers of new. automobiles. Es- 
tablishment of a commission by 
the dealers to determine business 
costs is planned, including the 
price at which dealers purchase 


cars, freight, taxes and business 
operation expense. 

Gov. La Follette urged the 
dealers not to attempt to build 
up too much business regulation 
at the outset, pointing out the 
danger of public opposition which 
might “undermine” the entire 
program, 


SUNDAY at 7:30 


man’s Guild. People talk of this 
being a machine age. In a larger 
sense they are wrong. Machines 
are simply tools, and men have 
always used tools to make their 
own work easier or the result 
more satisfying. The tools have 
become more intricate. But they 
still depend on _ craftsmanship. 
Men must design the machines, 
and that takes craftsmanship of 
the hand and brain. Men must 
build the machines, and that 
takes craftsmanship for they need 
an unusual degree of accuracy. 
Men must run the machines— 
this also takes the watchfulness, 
the judgment and the skill which 
a craftsman has. 

“So we still need craftsmen in 
America, and General Motors is 
proud to play a part in encourag- 
ing it. Any boy or young man 
who builds a coach also builds his 
own character. He learns the 
hard lesson of completing a job 
he has undertaken, even though 
it means self-denial and hours of 
patient work. And he is better 
prepared for life from that ex- 
perience. In talking to those of 
you who are here, I am thinking 
also of those thousands of others 
throughout the country who have 
hoped to be here. On behalf of 
General Motors I extend to all of 
you congratulations upon taking 
the first step toward success in 
life.” 


Pontiac Sales 
Reach 4,146 Cars 





SAVING TIME 


In 2nd 10 Days 


DETROIT.—Pontiac dealers de- 
livered 4,146 new cars in the sec- 
ond 10 days of August, against 
5,037 in the corresponding period 
of July and 3,198 a year ago. De- 
liveries for the first 20 days 
amounted to 8,481 units, compared 
with 10,438 in the corresponding 
period of July and 7,144 in the 
first 20 days of August last year. 
Deliveries for the entire month 
are expected to total between 
12,500 and 13,000 cars. Used car 
stocks are below 30-days’ 


supply. 


GULF SALUTES 
PACKARD 


in one of a series of tributes to the 
automobile industry 


a 


EASTERN 
DAYLIGHT 


COLUMBIA NETWORK 


Julia Sanderson and Frank 
Crumit, starred in GULF’S 
Summer Show, with Hal 


Kem 


*s Orchestra and Ed 


Smalle’s 7 G's. 
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Sale of “Junk” Used Cars to be Curbed by Colorada 


oe a semen 


Rig id Ins pection Drives they, must be removed before T hey Won’ t Sock the Motorist 


station. Inspection stickers of 


Safety Menaces trom Road other states will not be removed. In N’awleens, Oh No, Not Much 


“In the future we shall not 


DENVER.—Selling of junk au- driver's vision. Inspection  sta- pocayee a ee the nee 7 NEW ORLEANS. — Following | purposes, 2 cents; for street pav- 
tomobiles by used car dealers tions | were instructed to allow | any sta ion foun to be aren, enactment of an ordinance by the| ing 1 cent; for the city’s general 
will not be tolerated in the future | unofficial windshield stickers to} methods which violate the estab-| commission council levying a tax| fund to pay the expense of gov- 
in Colorado, Charles H. Gunn, su-| cemain in place only when it is/| lished rules,” Gunn said. “If an| of 1 cent a gallon on gasoline,| ernment, 1 cent. 
pervisor of the State Motor Ve-| apparent that they cannot ob-| automobile requires corrective} Mayor R. S. Maestri announced| “The ratification of the consti- 
hicle Department, said this week, | 3truct the driver’s vision. With| work, the owner may have it| that the gasoline tax in this city | tutional amendment in November 
in laying down a ruling that even the exception of the inspection| done in the station making the | will not go above 10 cents. will not mean another gasoline 
demonstrators must be equipped stickers, all other types of| inspection or elsewhere as he sees} The additional levy of 1 cent] tax of 1 cent,” Mayor Maestri de- 
with inspection stickers. No le- itickers are banned from wind-| fit. Garages are forbidden toja gallon brings the total of such| clared. “We will take the 1 cent 

, , “ng shields and car windows, though} make an additional charge for a/ tax to 10 cents a gallon in the city | we voted today (Aug. 21) and the 
niency 1s to be shown in the sec-| the department is not making a/| second inspection if it is made by| of New Orleans. The tax is di-| existing 1-cent tax for street 
ond official examination and cer-| hard and fast rule. If the stickers| the same station and within five| vided as follows: state, 5 cents;| paving purposes and issue the 
tification of all motor cars in the] in any way interfere with the| days of the first inspection or| federal government, 1 cent; city | $20,000,000 of bonds against these 
state which starts Sept. 1. vision of the driver, however, ' rejection. welfare department for relief! 2 cents. 


“It was the intent of this de- — at a 
partment to be as lenient as con- 
ditions would permit and trust in 
the sincerity of all inspection 
stations to handle this in an up- 


right manner,” he said. “Ap- 4d 
parently this is leading us no- y rong y recommen 
where. Hence, during the forth- 
coming period of inspection it is 


our intention to demand a rigid « 
compliance with the regulations e NTE RNATIONAL ruc f, 
and to deal with offenders ac- 
cordingly. In the future we shall a 

not hesitate to revoke the permit 

of any station found to be using franchise to any one who 
methods which violate the estab- 

lished rules.” 


a « 

me, terre” oft oteng || ~Contem lates oing into 
Sept. 1 and ends Oct. 31. During 
that time every car, truck and 
trailer must be examined by a b 
licensed inspection station. If the usiness,”” G. L. R 
car’s equipment, such as brakes, * ee ogers 
lights and steering mechanism,| § 
are found satisfactory, an official 
sticker will be placed on the 
windshield. If the equipment is 
not up to standard, then the 
owner must have any defects 
corrected before his car can re- + ROGERS 
ceive a sticker and be driven on G. 
the highways. The inspection fee 143 PARK AVE 
is 50 cents. mei 


The supervisor declared that 
the practice of selling “junk” 
cars not equipped with good 
brakes and lights is dangerous 
and will not be tolerated on the 
part of dealers. He also pointed 
out the importance of mufflers 
being in good condition, declar- 
ing that defective mufflers may 
introduce poisonous gas into the 
car, or may result in a noise so 
loud as to drown out the sound 
of other traffic approaching. expersence 1 

Dealers are also warned to pay oe 7 : ntrect wore en tne sales OF 
special attention to windshields, 
to see that they are not pitted 
or discolored so as to impair the 








EAST 


Man spreLt 


the sale 


G. L. Rogers, International Truck dealer at 


. . +10! aod Trucks ° 
Tire Casings shan te merice # 2 8 se, a 
dey Bes . Se a 
Lose Sales In aes mine ante wae e Snese with SO An International Truck dealer 


Export Trade esy one who © ta eere , eee since 1927, Mr. Rogers has had 
per Company eine ample opportunity to prove 
the value of the International 


franchise. From the start, it has 





WASHINGTON. — Exports of 
automobile casings from _ princi- P * 
pal manufacturing countries in been profitable for him as it 


the first six months of 1936 has for the hundreds of other 


amounted to 2,172,000 units, com- I : pe 
pared with 2,230,000 units in the nternational dealers. 
corresponding six months of 1935, Territory is still available. 


a decrease of 2.6 per cent, ac- Take Mr. Rogers’ advice—get into the truck 


cording to a compilation prepared ° : : 
by ae Men ae Semele” ana business with International. Ask the nearest 


Domestic Commerce, Department Company-owned branch for full details. 
4 eoeongal Here Is What International Offers: 
Countries participating in this ; 7 e INTERNATIONAL HARVESTER COMPANY 
trade, with comparative totals and A complete line of trucks from Half-Ton to (INCORPORATED) 
the percentage change in the 1936 powerful Six-Wheelers. 230 International Har- 606 Se. Michigan Ave. Chicage, Mineis 
period are as follows: United vester branches offering International dealers This handsome building houses Mr. Rogers’ sales and 
States, from 469,000 in the first the closest possible assistance in sales and ee - seniinn Gnaantantion. 
six months of 1935 to 449,000 in service. International Truck finance plan on eid 5 
the first six months of 1936, a both new and used trucks. Largest advertising 
loss of 4.3 per cent; United King- campaign of any full-line truck manufacturer. 
dom from 624,000 to 675,000, in- i 
crease of 8.2 per cent; Canada, x 
from 386,000 to 383,000 loss of 0.3 Ty) LL) 


per cent; Belgium, from 135,000 % 
to 172,000, increase of 27.4 per 
cent; France, from 229,000 to 


261,000, increase of 14.0 per cent; 


Germany, from 78,000 to 109,000, 
increase of 39.7 per cent; Japan, 
from 105,000 to 123,000, increase 
of 17.1 per cent; and Italy, 204,- 


000 in the first six months of 1935, 
but no tire exports reported since 
September, 1935 statistics show. 
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BUSINESS INCREASED 80 per cent in this lubrication department after the changes above had been made by the G. L. Miller Motor Sales, Inc., Waukegan, IIl., De Soto- 
Plymouth dealer. The picture at the left shows the old lubrication—shall we say department—which one man fussed around with. The right hand view shows the department as 
it is today which now requires the attention of two men steadily and one man part time, Miller claims that this department is one of his busiest and is the pride of the entire 
organization. Miller employes go out of their way to invite friends in to see the new set up. 


Alfred Reeves to Speak 


At Penna. Dealer Meeting 


READING, Penna.— Alfred 
Reeves, vice-president and gen- 
eral manager of the Automobile 
Manufacturer’s Assn. will be the 
principal speaker at the 16th an- 
nual convention program of the 
Pennsylvania Automotive Assn. 


The meetings will be held in the} 


Hotel Abraham Lincoln in Read- 
ing on Sept. 21 and 22. A com- 





plete line of entertainment has 
also been arranged and the con- 
vention is expected to set a new 
high in attendance records, re- 
ports Claude Klugh, manager. 


Canadian Conference 

MONTREAL. — A safety confer- 
ence, under the auspices of the Do- 
minion Automobile Safety Council 
will take place in Ottawa in Novem- 
ber. Unification of traffic laws, slo- 
gans, child education, and similar 


related matters will be taken up. 


U. S. Export Trade Down 


17 
% From June Levels 


WASHINGTON. — Export trade 
of the United States in July de- 
clined 4 per cent in value from 
the June level while imports in- 
creased about 2 per cent, accord- 
ing to figures released this week 
by the Department of Commerce. 

As a general rule, it is stated, 
both exports and imports show a 
small seasonal decline in July. 





BENDIX 


FLOOR 
BUTTON 


CLUTCH OR 
ACCELERATOR 
PEDAL 


DASH 
BUTTON 


SWITCH-KEY 
Fully 
Automatic 


HE Bendix Drive can be easily and econom- 


ically used with any type of starting control— 


the conveniently located floor button —clutch or 


accelerator pedal, all operated by a slight push of 


the foot—the dash button, a mere touch of the 


button with your finger to start—Switch-Key, fully 


automatic, obtainable only with Startix plus the 


Bendix Drive. Simply turn the switch key on,— 


Automatic Starting and Re-starting is accomplished 


without any thought or effort on the part of 


the driver. 


When possible variants of the more or less con- 


ventional applications of starting equipment are 


under consideration, bear in mind the flexibility 


and economy of the Bendix Drive. It is easily 


adapted to any electrical starting system. All types 


and sizes of internal combustion engines may be 


started with the Bendix Drive—from the little 


marine motor to the giant Diesel—there is a size 


and type of Bendix Drive specially designed for 


the job. Time-proved in millions of installations, 


the Bendix Drive is unmatched —unapproached — 


in reliable, trouble-free performance. 


ECLIPSE MACHINE COMPANY 


ELMIRA, 


NEW YORK 


(Subsidiary of Bendix Aviation Corporation) 











Historic Old Mill--Dealers’ 
Gift to Fords--Almost Ready 


DETROIT.—With re-erection of 
the oldest windmill in America 
rapidly nearing completion in its 
new site in Greenfield Village at 
Dearborn, Mich., plans are being 
made by the Ford dealers com- 
mittee for a formal presentation 
at an early date. The mill is a 
gift to Henry and Edsel Ford 
from the Ford dealers of the 
United States and Canada. 


Presentation of the historic 
treasure will culminate a move- 
ment begun in 1934 when a vol- 
unteer committee set out to give 
tangible expression to the Ford 
dealers’ appreciation of the vision 
and helpfulness displayed by the 
Ford management during the try- 
ing economic conditions through 
which the country has just passed. 
The gift was purchased with vol- 
untary contributions from _ indi- 
vidual Ford dealers. 


Selection of the old windmill as 
a suitable gift was made after 
numerous other historic structures 
had been examined and consid- 
ered. The mill was one of the 
first “manufacturing plants” in 
America, having been built by the 
Pilgrims in 1633, It is known as 
the Farris Mill and stood on Cape 
Cod, a venerable survivor of more 
than three centuries. 


Re-erected in its new site, amid 
the other historic treasures of 
Greenfield Village, the old wind- 
mill is being placed in running 
order. Still intact are its three 
and one-half ton mill stones, its 
great wooden gear, and its lat- 
ticed arms to which canvas sails 
were attached. Taken down piece 
by piece, the mill was brought 


‘Bantam Names Nichols 


To Plant Executive Post 


SOUTH BEND.—R. B. Nichols 
has been appointed manager of 
the industrial bearing division of 
the Bantam Ball 
Bearing Co. 
Nichols has 
been identified 
with the bear- 
ing industry for 
over 12 years, 
most of this 
time having 
been with Ban- 
tam. He was 
factory superin- 
tendent in South 
Bend for four 
years previous 
to becoming manager of the Chi- 
cago office, where he spent the 
past eight year. 


During the past four months 
Bantam has doubled the business 
done in the first three months of 
this year. The new plant addi- 
tion, occupied since Aug. 1, is 
making possible even larger in- 


R. B. Nichols 


] creases in volume. 


from Cape Cod to be reassembled 
in its original form. 

In rebuilding the mill, one 
change has been made but this 
is only in the foundation. On Cape 
Cod, the mill rested on a founda- 
tion only three and one-half feet 
high. From this level, its revolv- 
ing arms might bowl over pas- 
sersby. So in Greenfield Village 
it sets on a 10-foot foundation. 
The wooden structure, however, 
is unchanged, with its bin and 
hopper on the first floor and a 
winding stairway leading to the 
millstones and gears above. 

When complete, the mill will 
also have the great long boom 
which extends from the revolving 
roof to the ground. This was used 
to keep the sails “in the eye of 
the wind.” When the wind veered, 
a team of oxen hitched to the 
boom brought the revolving roof, 
shaft, sails and all around again 
to the most favorable direction. 
The roof has been reshingled with 
hand-hewn shingles. 

The movement for the purchase 
of the gift was directed by an ex- 
ecutive committee of Ford dealers 
consisting of Stark Hickey, of 
Detroit; E. W. Burnshaw, jr., 
Philadelphia; R. E. Voelker, 
Cleveland; Frank Lawder, Chi- 
cago; W. F. Moore, Indianapolis; 
W. M. Foley, Cincinnati; P. N. 
Hegvold, Duluth and Cliff Mc- 
Clure, St. Louis. 


Windsor Duplate 
Plant Completed 


WINDSOR, Ont.—A new plant 
for fabricating safety glass, just 
completed here for the Duplate 
(Windsor), Ltd., embraces con- 
struction principles designed to 
meet special manufacturing and 
weather conditions. The plant, 
designed and erected by the Aus- 
tin Co. of Canada, Ltd., is situated 
in the heart of Canada’s largest 
automobile manufacturing dis- 
trict, within view of the Chrysler 
factory which it is under contract 
to supply with safety glass. It 
occupies a fenced-in site 300 ft. x 
400 ft. with siding along the back. 


The building itself measures 75 
ft. x 190 ft. with a modernistic 
curved facade of buff color face 
brick and ornamental art stone. 
The plant proper is laid out with 
columns on 25-foot centers, and 
three bays from side to side. It 
divides into three sections. Un- 
loading, handling and rough cut- 
ting of plate glass delivered in 
car load shipments is concen- 
trated in the back, where a two- 
ton crane operates across the 
width on a 25-foot span. 





Demand for U.S. Cars in Fore 


©——-- — a 


Market Shows J ump Despite 
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| Canada Offers 


Seasonal Dropping Off). Trailer Market 


WASHINGTON. The slight 
falling-off in the exports of au- 
tomotive products which gener- 
ally occurs during June was again 


apparent this year, when ship- | 


ments to overseas markets were 
valued at $20,113,136 or 14 per 
cent below the May total of $23,- 
495,164, according to _ statistics 
just released by the automotive 
trade division of the Department 


of Commerce. The figure was also | 
3 per cent less than in June of | 
last year when our automotive | 


exports were valued at $20,781,- 
696. 


However, it is stated, the 


steady demand for American pas- | 


senger cars, trucks, buses and| ; 
| bestos Manhatten, Inc. in Southern 


miscellaneous equipment which 


has been evident since the first | 
of the present year is shown by| 


a total of $138,230,340, increases 
of 8.2 per cent and 27.9 per cent 
respectively, over the purchases 
valued at $127,750,450 for the cor- 
responding months of last year 
and $108,062,795 for the July-De- 
cember period of 1935. 

Exports of passenger cars de- 
clined from 17,570 units, valued 


at $9,576,502 in May to 14,805| 


units and a valuation of $8,123,- 


099 for the current month; truck | 


shipments decreased from 10,806 
and $5,383,814 to 9,029 units, 
worth $4,727,273, 


trucks numbering 9,728 units, 
valued at $4,797,799 and miscel- 
laneous items having a valuation 
of $7,086,287. 


The Union of South Africa was | 


the chief market for passenger 


ears, followed by Australia, Bel- | 
gium, Argentina, Japan and New| 


Zealand. Japan was the leading 
purchaser of trucks, with Austra- 
lia, British India, Brazil and Swe- 
den following in that order. 


Average unit export value of 


passenger cars and trucks was/| 


naturally increased because of 


the reduced shipments of low- | 


priced units and were placed at 
$548 and $523, respectively, as 
against $545 and $498 in May. 


Shipments of miscellaneous au- | 
tomotive products declined 14 per | 
cent from the May total with $7,- | 


262,764 as compared with $8,534,- 


848, but the trade in these various | 


items was slightly improved as 


compared with June of 1935, when | 


the total was placed at $7,086,287. 


Detailed shipments in this mis-| 


cellaneous group, with May totals 
in parenthesis, were as follows: 
Automobile engines $499,395 
($379,223); parts for assembly 
$2,683,334 


Old Oliver 


I have been looking over 
the roster of American cars, 
past and present, in your 
last edition of the Automo- 
tive Almanac. This feature 
should be quite interesting 
to all who are interested in 
motor cars of the past. 


However, I do not find 
that the name of “Oliver” 
is listed among these cars. 
I recall that about 1911 my 
father purchased a roadster 
called the Oliver, supposed 
to have been manufactured 
by the Oliver Typewriter 
people at that time. 

I would not give you this 
information as authentic, as 
my memory is hazy as to 
this car, however, I do 
know that this “Oliver” was 
ruined during the great 
flood in the Muskingum 
Valley during March of 
1913.—A. W. Lyttle, W. M. 
Hannan, Dodge - Plymouth, 
Cambridge, O. 














and miscella- | 
neous automotive products from | 
$8,534,848 to $7,262,764. The figures | 
for June of last year were 16,416 | 
passenger cars, worth $8,897,610, | 





($4,004,412); parts for 





replacement $3,301,115 ($2,882,- 
331); accessories $304,228 ($309,- 


539); service appliances $389,080 | 


($412,857); fire engines $4,565 
(none); trailers $64,809 ($44,218); 
motorcycles $89,851 ($129,992) ; 
motorcycle parts and accessories, 
except tires, $32,649 ($27,642); 
motor boats with engines in- 
stalled $96,886 ($81,896); internal 


| combustion marine engines $212,- 


501 ($180,942). 


Buckmeyer Named 
CHICAGO. — Marshall Asbestos 
Corp. has announced appointment of 
Charles E. Buckmeyer as district 

sales manager for California. 
Buckmeyer has represented Ray- 


California for the past 15 years. 


} 
| 


|the sale of camping and tourists 
|trailers in Canada appear prom- 
| ising, according to a commercial 
|report from Ottawa to the U. S: 
Commerce Department. 

Some pioneer advertising has 
been done by American tourists 
using this type of equipment and 
its increasing use by American 
visitors has stimulated local in- 
terest, it is said. It will be neces- 
sary, however, to impress pros- 
pective Canadian purchasers with 
the economic advantage of the 
purchase of a factory-produced 
trailer compared with the home- 
made product, the report states. 
| In eastern Canada a good mar- 





THEY FIRMLY AGREED 


.. Until we did ut! 


eNITED SYAtr dS 


ket for such trailers should exist, 
it is believed, because cities are 
relatively near resort points and 


|it would be feasible for a pur- 


Ottawa Reports 


| 





IT COULDN’T BE DONE 


i ig ada is 
WASHINGTON.—Prospects for | ——— 


chaser to use the trailer in reach- 
ing out-of-way spots. 

The warm weather season in 
comparatively short 
and the Dominion offers only fair 
conditions for the use of trailers 


| . 
in east-west traffic. However, a 


large number of Canadians are 
potential visitors to warmer 
southern regions of the United 
States and the use of trailers in 
north-south traffic offers wide 
promise, according to the report. 


Elect M. oinbore 
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ign Countries Gains 


Pontiac Dealers 
Report Record 
Heater Sales 


PONTIAC.—This past season 
Pontiac dealers broke all records 
in heater sales by selling over 
50,000 heaters, compared to 16000 
the previous season, according to 
O. A. Lamoreux, parts and acces- 
sories manager. 

Pontiac’s new fall and winter 
accessory program anticipates the 
greatest year that Pontiac dealers 
have experienced in the sale and 
profit on winter accessories, it is 


CHICAGO. — Automotive Booster said. 
Chicago, reports the 
election of the following applicants: 


manufacturers’ 


Additional winter 


P. McCarthy, | popular this past year. 


: ee a. dition, a new electric windshield 
a 7 ; defroster has been released. 





HEN we first announced “Con- 

trolled Steels’ —steels in which 
all quality factors could be definitely 
pre-determined — the skeptics de- 
clared a Roman holiday. 

But today, two and a half years 
later, Controlled Steels for forging, 
forming, heat treating and machin- 
ing are an accomplished fact. In 
extensive and ever-widening appli- 
cations they have saved steel users 
hundreds of thousands of dollars to 
date... have clearly demonstrated 
that it is possible to obtain in these 
steels, the structural characteristics 
and physical properties specified. 
Not in one heat, but again and again 
as often as needed. 

In Carnegie-Illinois Controlled 
Steels those “mysterious differences” 
encountered in ordinary steels are 
missing — eliminated by scientific 
metallurgical control. As a result, 
Controlled Steels in shipment after 
shipment insure consistently satis- 
factory response to production 
processes. Their performance in 
service is uniformly dependable. 

Have you considered Controlled 
Steels in relation to your own 
requirements? Do you realize how 
they might cut your steel costs — 
reduce manufacturing expense? Our 
metallurgists will be glad to study 
your needs and give you unbiased 
recommendations in the application 
of these money-saving steels. 


CARNEGIE-ILLINOIS STEEL CORPORATION 
Pittsburgh and Chicago 


Columbia Steel Company, San Francisco, Pacific Coast 
Distributors. United States Steel Products Company, 
New York, Export Distributors 


ontrolled 
STEELS 


STEEL 





accessories 
are being provided, such as the 
Hoover Ball! defroster fan, which proved so 


ALLER MOTOR CO. 


KEEPING MODERN is the keystone of the success of the Allen Motor Co., Cedar Rapids, Ia. In the above views of the up-to-date lubrication department and used car 
lot lies the answer to many dealer’s problems. This keeping abreast of the time has been a fetish in the Allen family since the beginning of the century as the other pictures on 


this page will attest. 


Modernized Lubrication 
Makes Money tor Pioneers 


By E. M. 


CEDAR RAPIDS, Ia.—Adopting 
every profit making sales or serv- 
ice program developed in the re- 
tail end of the automobile busi- 
ness for over a third of a cen- 
tury, Allen Brothers, Buick and 
Cadillac dealers at Cedar Rapids, 
have gone in for modernization 
of their car lubrication depart- 
ment in a way that is attracting 
the attention of their car owners 
and competition as well. 


The plant in this city, put up| 


in 1929, was considered at that 
time as the finest building of the 
kind. It gave way in 1932 to the 
neighborhood sales and service 
type of operation. The 


Allen | 


LUBECK 

lubrication for other makes of 
cars attracted by the facilities 
offered. The 1935 volume as a 
super-service station show that 
Allen Brothers have not suffered 
at any time for business. Gaso- 
line and oil sales with lubrication 
amounted to $36,083.96, tires and 
tubes $10,943.93, parts and acces- 
sories $6,026.04, and labor sales 
$2027.81 or a total of $55,081.74. 
The 1936 record for the lubrica- 
tion department alone as of 
Aug. 1 shows that the expense 
for the modernization was an in- 
vestment for increased business 
just as other improvements in 





are taken in on trade down op- 
erations are also disposed of by 
vigorous sales efforts on the part 
of all members of the sales de- 
partment. 

To give the public full knowl- 
edge of their operations, Allen 
Brothers use a direct mail cam- 
paign folder describing every sec- 
tion of their business. It is fully 
illustrated showing every depart- 
ment and the neighborhood sta- 
tion idea stressed to the extent 





sults they are obtaining leave no 
doubt as to the value of this pro- 
cedure. 

The history of Allen Brothers, 
covering every development phase 
of the industry from the pioneer- 
ing days, dates back to 1903 when 
two senior Allens opened up a 
machine shop at Elkader, Iowa. 
Elkader is one of those towns 
back in the hills of northeastern 
Iowa. To get there in the old 
days it took several hours by 





specialized in steam engine re- 
pairs. 

In 1908 they signed a Buick 
sales agreement calling for a few 
cars. The arrival of the cars 
brought about a change in the 
appearance of the shop and the 
words Garage announced to the 
world in the Iowa hills that Allen 
Brothers were in the automobile 
business, the addition to the 
buildings in 1910 taking on the 
appearance of a display room 


HERE IS A VIEW of the exterior of the Allen Motor Co. sales and service building which was one 
of the pioneers in this type of merchandising. The proprietors are always on the watch for new wrinkles. 


fully in keeping with the times 


that the station platform, 28 feet| train, the railroad twisting in ev- 
wide and 60 feet long, accessible| ery direction of the compass 
from two directions more partic-| along the side of the river until 
ularly from the Lincoln Highway | it finally wound up in the small 
entrance is crowded at all times. hill town in Clayton County. The 


in a small country town. 

In 1914 based on an expansion 
| in the business a new building, 
| the most modern structure in 


that town was put up. Elkader for the 


BACK IN 1903 Allen Bros. operated a machine shop at Elkader, 
Ia. The business was housed in the gabled section of the building 
above. The company started selling automobiles and five years later 


the building had been changed as 


above and the name garage over- 


shadowed the words “machine shop.” 


Brothers were among the first to 
come to the conclusion that a 
sales room could be condensed 
and that valuable space could be 
used for ways and means for the 
car owning public to obtain con- 
venient service. 

The latest move on the part of 
this progressive firm is an up to 
the minute lubrication depart- 
ment. While no exact figures are 
available the firm reports a tre- 
mendous increase in the volume 
of lubrication sales by cars serv- 
iced as well as sales of specialized 


DIVISION OF BORG-WARNER CORPORATION 


service have proved their value 
in the past. 

From a retail operation the Al- 
len Brothers plant is an out- 
standing car and service sales es- 
tablishment. The used car de- 
partment housed in a dressed up 
lot as noted in the picture en- 
ables the firm to display and get 
rid of reconditioned units with 
comparative ease. The stock on 
hand is balanced at all times and 
only such cars as come within 
the Allen Brothers ideas of real 
values are offered. Cars which 





The Allens claim 
every’ known facility for service, 
the best way to let the public 
know what they have is to tell 
the story in printed form. The re- 


having | 


wagon roads to Elkader in those 
days were worse than any in the 
state. Up in the town a small 
frame building housed the Allen 
Brothers machine shop. They 





THE AUTOMOBILE BUSINESS in 1914 was really getting along. 
It was now a stable trade and the dealers strove to reflect this sta- 
bility in the architecture of their sales rooms. The above shows that 


Allen kept pace with the trend. 


Earned Reputation 


BORG & BECK 
CLUTCHES 





first time saw a city salesroom 
for automobiles in its business 
section and the opening was an 
occasion that brought folks in 
from the hills to see the new 
marvel. Every department of the 
business was provided for. The 
outstanding event of the town’s 
history and still talked about was 
the arrival in Elkader of a solid 
trainload of Buick cars soon after 
for distribution to associate deal- 
ers as well as retail sales in the 
retail territory served by the 
company. The plant at Elkader is 
still maintained by the company 
and continues to be the Buick 
headquarters in Northeastern 
Iowa. 

In 1929 Cedar Rapids presented 
a new field for the company. Ac- 
cordingly a location was found 
right on the Lincoln Highway. 
The building put up at that time 
was fully adequate for their sales 
and service operations but in 
1932, a corner of the building oc- 
cupied by the sales room was cut 
off to provide service facilities 
for the owners. The move proved 
to be a beneficial one from the 
profit standpoint. The moderni- 
zation of the lubrication section 
—a step in their consistent adop- 
tion of merchandising plans as 
they have been developed is now 
demonstrating that service pays 
and that service makes car sales. 


Semnalian Names Clark 


To Dealers Finance Post 

DETROIT.—C. A. Clark for- 
merly regional business manager 
at Oakland, Calif., has been ap- 
pointed assistant manager of the 
Dealer Finance and Business 
Management Department in the 
central office of the Chevrolet 
Motor Co., W. E. Holler, general 
sales manager announced. 

Clark’s long experience with 
Chevrolet qualifies him for work 
in this department, which is head- 
ed by E. J. Hogan, Holler said. 





New Production 
To Start Nov. 5 
To Catch Shows 


(Continued from Page 1) 
son, president of the company, as 
trustee. 

Wilson is president of the new 
company, and Ward M. Canaday, 
president of the United States Ad- 
vertising Corp., is chairman of 
the board of directors. 

Production schedules of the 
new company calls for the manu- 
facture of 70,000 cars during the 
first year. The Toledo plant has 
been rearranged to enable a 
more efficient and economical 
production of cars. In this gen- 
eral merging for compactness to 
the final assembly line, which is 
housed in a structure 1300 feet 
long and 200 feet wide, President 
Wilson has succeeded in develop- 
ing a flow of close-knit opera- 
tions that compares favorably 
with the most modern automo- 
bile plant. 

The present facilities have a ca- 
pacity of 250 cars per day of 
eigut hours of labor, equivalent 
to 60,000 cars a year on one shift, 
or a maximum of 180,000 cars an- 
nually on three shifts. It is be- 
lieved that production facilities 
can be increased to 235,000 cars 
annually by purchase of addi- 
tional machinery without erec- 
tion of additional buildings. 

Reorganization of the company 
was brought about through the 
efforts of Empire Securities, Inc., 
which was formed Aug. 15, 1935. 
to take up bondholder and cred- 
itor claims. This company, headed 
by Canaday, purchased 70 per 
cent of the outstanding bonds and 
97 per cent of the unsecured 
claims against the old company 
to achieve reorganization. The 
new company, with $3,500,000 
new working capital, will begin 
operations free of all debts and 
without bank loans. 

Canaday has had intimate and 
successful contacts with the au- 
tomobile industry for 20 years. 
He became identified with Wil- 
lys-Overland in 1916, at which 


time he was largely instrumental | 


in initiating the first time-pay- 
ment plan for sale of automo- 
biles. During the next five years 
he devoted his time entirely to 
sales and advertising policies of 
Willys-Overland. In 1921 he or- 
ganized United States Advertis- 
ing Corp., which undertook from 
that time the formulation and 
preparation of all Willys-Over- 
lanl advertising. In this connec- 
tion, Canaday continued to advise 
the automotive organization in 
its sales policies during its most 
successful years. 

Wilson was associated with the 
old Willys-Overland Co. for more 
than 20 years, and in 1921 was 
president of the Wilson Foundry 
& Machine Co., a subsidiary of 
Willys-Overland, of which he 
was a director. Wilson was ap- 


Advise Parking Meters 


For Harrisburg Penna. 


HARRISBURG, Pa. (UTPS).— 
Adoption of nickel parking me- 
ters and the diversion of heavy 
truck traffic from_ residentia! 
streets were among changes re- 
commended by Mayor John A. F. 
Hall’s Traffic Commission to City 
Council. 

The commission contended that 
adoption of parking meters would 
bring in a large revenue to help 
defray the cost of increasing the 
number of traffic policemen to be 
put on the streets in the interest 
of safety and welfare. It further 
recommended that the city solici- 
tor be asked whether such meters 
may be used here legally. 

The commission also suggested 
a survey by State and city author- 
ities to divert heavy truck traffic 
from residential streets and the 
use of city-owned land for heavy 
trucks to switch loads to lighter 
vehicles to keep the heavier ma- 
chines from entering. 
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Court Approves Willys-Overland Reorganization 


THE NEW GREYHOUND super coach is two tons lighter than older equipment i 
passengers and is slightly : smaller in outside dimensions. ee ae ot ee 
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pointed receiver of the old com- 
pany on Dec. 30, 1933, succeeding 
Linwood A. Miller, resigned. 


A LITTLE 


From Aug. 25, 1935, he was sole] trustee under Section 77-B of the 
receiver, following the death of 
John N. Willys. He was named | year. 


ADVERTISING 
CAN GO A LONG 


WAY 


E HEREBY offer a piece of sales 

\ \ dynamite to advertising mana- 
gers who seek more sales this year. 
Tell the right people in the right places, 
they will tell the rest. 

The right people are the people who 
set the styles . . . the people who just 
naturally buy the good new things 
first, and influence sales to those who 
follow. They are the people other 
people copy. 

The right places are the 41 principal 
trading areas in the country. That’s 
where the new cars are being sold. 


New York Motor Show Issue 


dated Nov. 14—out Nov. 11 


Its exterior design is modern and graceful. 


Bankruptcy Act in March of this 


Speed Diesel 


Proves Success 


ST. LOUIS, Mo.—A new high- 
speed diesel engine installed in a 
transport unit of the Husmann 
and Roper Freight Lines, Inc., of 
St. Louis, proved highly success- 
ful in the first of a series of tests. 

These trial runs indicate en- 
gineers and builders in the past 
year have been able to overcome 
many difficulties in the develop- 
ment of diesel engines for high- 
way transportation, Walter H. 
Ware, sales manager of the Lub- 
rite division of the Socony-Va- 
cuum Oil Co., Inc., declared. 

“I predict these recent experi- 
ments will result in a rapid in- 
crease in the use of diesel pow- 
ered trucks on highways and I 
also believe these developments 
will have an important effect on 
the passenger car field.” 





“Goodness! A little of it goes a long way, doesn’t it?” 


From 50 to 84% of the sales of the 
leading car manufacturers in 1935 were 
made in these 41 trading areas, depend- 
ing, of course, on the price class. 

How can you concentrate your ad- 
vertising dollars in these high-spot 
markets scattered in cities from New 
York to San Francisco—from Maine 
to Florida? 

There is one magazine—with 86% 
of its readers living and buying in 
these 41 best-buying areas— The New 
Yorker, a national, coast-to-coast 
weekly of selective circulation. Adver- 


tisers like Buick, Chevrolet, Lincoln, 
Cadillac, Packard, Plymouth and a 
dozen more, know it well. They know 
these 130,000 families (actually six 
readers per copy on the average) are 
the buy-first, style-setting people in 
the car manufacturers’ largest mar- 
kets. 

They are the people other people copy. 


Che most profitable customers for 


any automobile maker. 

May we show you how little it costs 
to place your advertising where it 
works the hardest? 


THE 
NEW YORKER 


SELLS THE PEOPLE OTHER PEOPLE COPY 
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Car Owner’s Share of U.S. Taxes Soars to New High 


Increase 57.7 Percent Over 


1935, According to Report 


WASHINGTON. 
Federal taxes paid by motorists | 
in July, 1935, soared to $31,733, 538, | 
an increase of 57.7 per cent, or 
$11,606,241 more than motorists 
paid in July, 1935, according to 
Bureau of Internal Revenue re- 
ports, which show that the dupli- 
cating federal gasoline sales tax 
again was the most burdensome 
of federal motor taxes. Receipts 
from this levy in July amounted 
to $14,512,179, or 20.8 per cent 
above July, 1935, and accounted 
for about 46 per cent of all fed- 
eral automotive tax receipts. 

The largest increase was re- 


Type of Tax 
Automobile trucks ..............$ 
Automobiles and Motor Cycles.. 
Auto parts and accessories 
Tires 
Inner Tubes 
Lubricating oils 
GASOLINE 
Transportation of oil by pipe line 
Crude petroleum processed, etc... 


— The cost of | 


corded by the federal tax on tires, 
which cost $3,808,879 in July, 1936, 
a gain of 175.8 per cent over 
July, 1935. Gains exceeding 100 
per cent were shown in taxes on 
trucks, automobiles and motor- 
cycles, and inner tubes. 
Collections for the first six 
months of 1936 amounted to $154,- 
500,961, up 9.7 per cent from the 
comparable period of 1935. With 
the inclusion of July, 1936, col- 
lections, the gain for the first 
seven months of 1936 over 1935 
is brought to 15.7 per cent. A 
table giving detailed figures by 
kinds of taxes follows: 
—Month of July— 
1936 1935 
964,581 $ 466,821 
7,706,395 3,089,686 
748,543 428,530 
3,808,879 1,382,160 
743,966 302,493 
2,311,106 1,579,604 
14,512,179 12,013,537 
866,407 691,400 
71,482 173,066 


Per Cent 
Change 
-+106.6 
+149.5 
+ 74.6 
+175.8 
-+146.0 
+ 46.4 
+ 20.8 
+ 25.3 
— 58.6 





Total First Six Months........ $154,500,961 


4 57 
+ 97 


20,127,297 
$140,889,012 


31,733,538 





TOTAL—First Seven Months. .$186,234,499 


$161,016,309 + 15.7 





i Angeles Tire Plants 


To Increase Production 


LOS ANGELES. 
equipment which will increase 
their capacity 40 per cent or more 
is being planned by the local 
plants of the Goodyear, U. S., 
Goodrich and Firestone tire com- 
panies, it was learned here from 
authoritative sources. All of the 
plants, it was said, have been 
running at capacity or above for 
the past several months. 

Reasons for the full time pro- 
duction and the further expansion 
are: (1) the increased new motor 
car market and the large and 
sustained demand for replace- 
ment tires throughout the western 
states; (2) the tendency of the 
automobile industry to decentral- 
ize and the establishment by the 
largest manufacturers, of as- 
sembly plants on the Pacific 
coast, principally in Los Angeles 
County; (3) the increasing pro- 
duction of cars by such plants 
and the physical expansion of 
their capacity, both by additional 
buildings and equipment on the 
11 lines of passenger and com- 
mercial cars to be assembled in 
Los Angeles County plants in 
1937. 

The renewal tire market on the 
Pacific coast has held up better 
than the average for the country 
as a whole. New cars purchased 
in California, Washington and 
Oregon during the first six 
months of 1936 exceeded the first 
half of 1935 by 49,282, or 37.2 per 
cent. 

The four Los Angeles County 
tire plants, in the calendar year 
1935, manufactured products val- 
ued at $37,311,000. Cost of ma- 
terials, containers, fuel and pur- 
chased power was_ $19,334000. 
Wages paid amounted to $4,872,- 
000, and wage earners, 3,600. 

The opening of the new Stude- 
baker plant last November fol- 
lowed in May by the General Mo- 
tors assembly plant to produce 
Buick, Oldsmobile and Pontiac 
passenger cars, added to the es- 
tablished modern plants of Chrys- 
ler and Willys-Overland in the 
uptown Los Angeles metropolitan 
district, and the Ford plant at 
Los Angeles-Long Beach Harbor, 
served to greatly increase the 
original equipment market for 
tires made here. 

These developments have had 
the effect of increasing the output 
of Los Angeles County tire plants 


— Additional 


to as much as 90 per cent above 
the production at the comparable 
period in 1935, and resulted in 
nearer full-time employment, 
bringing an increase of about 
one-third in the aggregate payroll. 

Another evidence of the in- 
creased activity is furnished in 
the larger imports of crude rub- 
ber at Los Angeles Harbor which, 
for the first six months of 1936, 
equaled 74 per cent in tonnage, 
and 83.5 per cent in value, as 
compared with harbor receipts 
for the entire calendar year 1935. 


It is believed that the present 
expansion program of these fac- 
tories, when completed, will have 
increased their aggregate pro- 
ductive capacity by at least 50 
per cent over that in 1935. 








Bicycle Business 


Good in Canada 


MONTREAL. Manu- 
facturers of bicycles’ in 
Canada reported a_ total 
output valued at $1,273,447 
in 1935 compared with $1,- 
033,422 in 1934. Production 
included 37,248 bicycles 
worth $748,670 at factory 
prices, parts and accessories 
at $219,305, and other ar- 
ticles, such as_ children’s 
wagons, scooters and ice 
skates at $305,472. The four 
concerns of this business, 
all located in Ontario, em- 
ployed an average of 346 
workers who were paid 
$347,382 in salaries and 
wages in 1935. 

Some 9,469 bicycles worth 
$110,959 were imported in 
1935, including 9,215 ma- 
chines at $106,152 from the 
U. S., 189 units at $3.872 
from the United Kingdom 
and 65 units at $935 from 
other countries, 101 ma- 
chines worth $1,931 were 
exported in 1935. 











Truck Safety 
Judges Named) 


WASHINGTON. — Acceptance 
by Thomas H. McDonald, chief 
of the U. S. Bureau of Public 
Roads, of appointment to the 
committee of judges for the sec- 
ond national truck safety contest 
of the American Trucking Assn., 
which ended July 31, was an- 
nounced here this week. 

Other members of the commit- 
tee, which will meet in Septem- 
ber, include Sidney J. Williams, 
director of public safety, Na- 
tional Safety Council; A. B. Bar- 
ber, chief, transportation division, 
U. S. Chamber of Commerce; H 
H. Kelly, chief, section of safety, 
Bureau of Motor Carriers, Inter- 
state Commerce Commission, and 
Norman Damon, secretary, safety 
committee, Automobile Manufac- 
turers Assn. 

The third annual contest, which 
started August 1, already is said 
to be bringing in many entries 
from operators who did not com- 
pete in the t two previous contests. 





Conernt Motors teativate 
Anticipates Big Enrollment 


FLINT.— General Motors In- 
stitute has completed its 1935-36 
academic year with a total of 
11,067 men and women receiving 
instruction in the varied courses 
offered, according to an announce- 
ment made by Major Albert E. 
Sobey, director of the Institute 
here. 

Approximately 1,060,000 man- 
hours of instruction, including 
conference hours involved in ad- 
vance training were _ reported 
compared with 900,000 hours in 
the preceding year. 

The Institute’s 1936-37 program 
has already opened with pros- 
pects of an even larger enroll- 
ment, and provisions for a more 
diversified program of training 
men in the industrial fields are 
being considered. 

Among the students completing 
the 1935-36 year are two sons and 
two nephews of Rahimtoola Chi- 
noy, who was recently knighted 
by King Edward in India; Ber- 
nard G. Bell, of Shanghai, China, 
born and schooled in China; and 
Yuan Hao Howard Wu of Peiping, 
China, a graduate of the Catholic 
University of Peiping. Among the 
38 students who finished the grad- 
uate training program, 27 differ- 
ent colleges and universities were 
represented. 

Of the 11,067 students enrolled 
last year, 7,792 were in the fore- 
manship and executive training 
program under Institute leader- 
ship. This is an increase of 2,608 
over the 5,184 students enrolled 
the preceding year. 

An additional 4,927 were en- 
rolled in the spare time study 
program, an increase of 2,460 en- 
rolled in the previous year. This 
group is composed chiefly of in- 





dustrial employes in Flint who 
are seeking to improve their 
status by studies particularly ap- 
plicable to their own jobs. 

A total of 513 young men last 
year were entered in the General 
Motors Cooperative Training Pro- 
gram, designed to give men from 
the various manufacturing divi- 
sions an opportunity to prepare 
themselves for more responsible 
positions in the future with the 
corporation. This is an increase 
of 137 over the 376 enrolled the 
preceding year. These men alter- 
nate their time between the In- 
stitute class rooms and actual 
practical experience on the job 
in the plants. 


A course for men interested in 
dealer sales and service problems, 
many of them entered by the 
dealers for elementary or ad- 
vanced training, attracted 519 
men, an increase of 405 over the 
previous year. 


Seventy teachers of automotive 
subjects in high schools and col- 
leges throughout the country were 
enrolled in two special four-week 
training courses at the Institute 
to learn the latest developments 
in automotive mechanics and 
service. 


Special courses for railroad of- 
ficials designed for advance study 
of Diesel engines had a total en- 
rollment of 10 men, representing 
a number of leading railway sys- 
tems. 

The geographic distribution of 
the General Motors Institute stu- 
dents shows that 20 different 
countries in the world were rep- 
resented, as well as every state 
in the United States, and six prov- 
inces of the Dominion of Canada. 


School For Auto Drivers 
Established In Flint 


FLINT.—One of the outstand- 


ing automobile driver schools of 
the country, organized by the 
safety department of the Flint 
Automobile Club, a member of 
the American Automobile Assn., 
with the co- o-operation of the en- 


WITH MORE THAN $30,000 worth of technical equipment, the Auto Drivers’ School of the Flint 
Automobile Club is one of the outstanding in the country. The equipment includes 1936 automobile show 
cutaway chassis, cutaway engine on a roll-over frame, transmission and steering gear supplied by the 


Buick engineering department. Photo shows (left to right) 


W. S. Isherwood, AC general sales manager 


and president of the Auto Club, Charles A. Chayne, Buick chief engineer, and Ralph E. Frazer, club 
safety director, inspecting the new safety school equipment. 


gineering department of the 
Buick Motor Co., will begin op- 
eration early in September, it was 
announced this week by W. S. 
Isherwood, club president. 


The school is one of the first of 
its kind in the country, accord- 
ing to Isherwood, and is distin- 
guished by having more than 
$30,000 worth of special automo- 
tive equipment, supplied by the 
Buick engineers, which will be 
used in class room instruction. 

This material includes 1936 
Buick automobile show equip- 
ment, consisting of a cutaway 
chassis in which all working parts 
are exposed, a cutaway straight 
eight engine mounted on a roll- 
over frame so that its mechanism 
can be studied easily, and cut- 
away transmission and steering 
gear, illustrating the operation of 
these important driving units. 

In addition, an automobile will 
be supplied the club in which its 
students will receive driving in- 
structions and a minimum of 12 
hours actual driving and observa- 
tion. 

The equipment was_ turned 
over by Charles A. Chayne, Buick 
chief engineer, who also helped 
develop the course of instruction 
‘hat will be given each student. 

According to Ralph E. Frazer, 
safety director of the club, there 
is a large advance enrollment for 
the driving school, more than 20 
students already having signed 
up for the first instruction period. 
Of this number, 14 are girls, 
while the ages of the applicants 
for instruction range from 15 to 
63 years. The course is intended, 
he said, for persons who either 
have never driven before or who 
have not regularly driven a car 
in several years. It is not in- 
tended, he said, to make it a 
school of “punishment” instruc- 
tion for traffic violators handled 
through the courts. 
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a sister, Patricia, 8. He was 

graduated with honors from the 

Ballard High School in Seattle in 


June, despite his age, and plans 
to begin an aeronautical engi- 4 é 
neering course at the University Gi 
ta . : . : Py | 
of Washington in the fall, if he / THE MONEY-MAKER YOU'VE BEEN WAITING FOR! 


wins a scholarship. It is his am- 
bition to become a naval officer, 


and he says that “music and 

navigation” form his chief inter- ry 
est, aside from craftsmanship. 

Doney is enrolled in the junior 

division of the Fisher Body e 
Craftsman’s Guild. 


KYLLONEN, Ralph, 16 years 
old, 440 Clarendon, Monessen, 


Pa. His father, Andrew, is a tin THE SPECTACULAR Boat ACCESSORY MILLIONS RETAIL 
mill worker, but is believed to be 
unemployed at present, with the $ eStce 


result that the mother has been O | ¢ AR @) WNER SS) N E ED A Sf D W A N 3 ! 95 


Kk : * 


taking in washing for eight fami- 
lies. There are four other chil- 
dren: 10, 14, 18 and 22 years old, 


respectively. It took the boy FOR FORD 
2,200 hours to build his coach, " CHEVROLET 
and he would like to attend Market Is Wide Open won me PLYMOUTH 


Carnegie Institute of Technology 

at Pittsburgh. He was in the . : slats | 

llth grade at the Monessen High Profit Possibilities 2 \ $595 FOR DODGE 
School when he stopped attend- ‘ i j 3 i i  OLDSMOBILE 
ing classes in order to finish his Are Limitless! 
model Napoleonic coach. He 


wants to be a research engineer, wen , ° i 
likes experimental photography, Here's the product — been po 


and has been helping his mother for...a product with a wide open 
to eke out the family income by market ...in demand right now by mil- 
ne washing. Asked to lions of motorists...and priced so 
describe any unusual happenings oi - its i 
on the trip to Eeadead . said amazingly low, sales—and prohts—will 
he woke up several times, and be simply enormous. 

enjoyed it greatly. He was a It's PINES Custom Bilt WINTER- 
contestant in the junior division FRONT—Pines’ latest and greatest con- 
of the 1936 master class competi- tribution to a carefree, repair-free win- 


tion. 
ic ! 
LARZELERE, Henry Byron, 19 ter for all motorists! 


years old, of 2302 Forest Hill Ave., ; . . 

CM Me wane Tote ie Beautiful, Practical, Sensational! 
Geneva, N. Y. The father, Ben- a ‘ c. « 
ton, is a mechanical engineer. When you first see this spectacular 

A brother, Norman, 18 years old, new accessory you'll be astonished. It’s 

was the winner of a $1,000 uni- really beautiful... actually streamlines BEAUTIFUL! 
versity scholarship in the 1934 the appearance of 1936 cars. And it’s 


Guild competition. There is a : ++? z 
sister, Gladys, who is 16. Henry practical (it's made of metal) and per- 


is now a sophomore at the Flint fectly engineered. Gives the motor the 
Junior College, and hopes to study winter protection it needs. Saves gaso- 
medicine at the University of line. Provides quicker starts and quicker (Patents applied for) 
Michigan, an ambition that is ; Ends fear of froze i 
not likely to be realized unless he warm-up. 7 ace Sar © FOSGH Cng nes 
wins one of the $5,000 awards. He while driving. Insures warmer car and 
estimates that it took him 2,000 more efficiency from heater. Easy to 
hours to build his coach. He is It’ “Curbs i lla- PINES CUSTOM TRIM 
enuetie’ in th ; livisi put on, too. tsa urbdstone installa FOR '36 FORDS 
nrolled in » senior division. ee gat a ; ; 

Se ee tion” job—takes just one minute! No 


SCHREIBER, Ralph, 18 years servicing! No muss! No fuss! A strikingly handsome, fast- 
old, of 16 First Ave., South, Fari- Sensati 1! And it ill ak ! moving accessory. Easy to in- 
bault, Minn. Father has some- , Sensationa:: ne it Witt MARC Sensa- stall, no servicing, profitable to 
thing to do with hearses and tional sales for you. So get ready to handle. Send coupon for com- 
ambulances, probably rents them cash in on a smashing Fall business. plete details. Priced at $17.95. 
out. Has brother and sister, both Don’t miss a single day. Call your 


older. They encouraged him to : : . ; 
carry through job of coach build- jobber immediately. Tell him you want 


ing which took him more than to “get going” on your Pines Winter- Po 
3,000 hours. Toughest job was front sales. If he hasn’t stocked them PINES WINTERFRONT COMPANY 
finishing in time. Graduated from yet, send us the coupon—we'll send 1135 N. Cicero Ave., Dept.K, Chicago 


Faribault High School, in 1935. : : ; i i 
Would like to go to the U. of M.,| you full details on this great profit MAIL ieee vee discount list and full details 
reg : 


but without scholarship would | proposition! 
© PINES Custom Bilt WINTERFRONT 


have to earn own way. Good in | 
studies, always in top third of THIS CO PINES Custom Trim for 1936 Fords 


class. Wants to take up engineer- 

ing as life work. He is in the| 

senior division. | PINES WINTERFRONT COMPANY COUPON 

NEED I SAY more to explain | 1135 N. CICERO AVE. TO US 

the motives of the guild, which | ere arr ey 

was organized six years ago by : ° 

Fisher Body “to encourage youths . O DAY 
in a study of.the crafts and de- | 


PRACTICAL! 
STREAMLINES EVERY CAR! 
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Final Link Now 
Finished Says 
AAA Chieftain | 


WASHINGTON. — The 3,700 
miles of highway leading from 
Canada’s Gaspe Peninsula, across 
the United States and down to 
Mexico City is now far and away 
the world’s longest automobile 
route, according to the American 
Automobile Assn. 


The statement was made in con- 
nection with the organization’s 
issuance of its first highway map 
of the North American continent, 
commemorating final completion 
of all links in the three-natioy 
route, and showing the improved 
roads in the Dominion of Canada, 
the United States, and the Re- 
public of Mexico. 


” 


“For many years,” said Thomas 
P. Henry, president of the AAA, 
“the U. S. transcontinental routes 
between the Atlantic and the Pa- 
cific were the world’s longest but 
they have now given way to 
the immense stretch of north- 
south roadway from Canada into 
Mexico. 


“Opening of the southern ter- 
minus in Mexico of roads leading 
from all parts of Canada and the 
United States to Mexico City is 
one of the most significant de- 
velopments in the history of motor 
travel. It is significant that it 
should come at a time when va- 
cation travel has swelled to un- 
precedented proportions.” 





Briggs Expands 
Indiana Plant 


(Continued from Page 1) 


tion increases in the Plymouth 
plant are expected before Sept. 
15. When the plant was taken 
over it was pointed out that only 
about half of it would be used 
in producing 300 cars a day, and 
that production could be nearly 
doubled without additional con- 
struction. 

The latest Briggs additions 
were authorized by Building 
Commissioner Bruner as a pre- 
vious $33,000 addition neared 
completion. The additions will be 
brick and steel. One will be 120 
by 280 feet, and the other 140 by 
240 feet. 

The Plymouth plant has oper- 
ated at capacity since opening 
here last October, and production 
has exceeded advance estimates. | 
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Longest Road from Gaspe 





ABOARD THE NEW Greyhound super coach—new type chairs are exceptionally comfortable, ad- 
justing to four reclining positions, with plenty of leg room. There are no more “wheel housing” seats, it 


is said. 


Sealed Power Bonus 

MUSKEGON, Mich.—Sealed Power 
Corp. in place of giving all em- 
ployes an annual bonus will insti- 
tute a quarterly bonus plan which 
goes into effect immediately. All 
employes, working either on a sal- 
ary or on an hourly basis prior to 
Jan. 1, 1936, will receive two quar- 
terly bonus checks of $15 each and 
all employes employed prior to Mar. 
1, 1936, will receive one bonus check 
for $15. Another quarterly bonus 
of $15 will be paid at the end of 
September. 


Service Men Meet 


COLUMBIA, S. C.—Thirty service 
managers for Chevrolet automobile 
service within a 75-mile radius of 
Columbia attended a meeting at the 
Hotel Jefferson a few days ago. 
The meeting was in charge of J. O. 
Hines, zone service manager here, 
who said there are now 175 me- 
chanics in the Columbia zone en- 
rolled for the extensive course of 
automobile servicing. 


Major Bowes Prepares New 


Programs for Chrysler Corp. 


operates a radio network of un- 


DETROIT.—A new era in radio | 
edvertising of automotive pro-| 
ducts seems foreshadowed by ar- | 
rangements for a new series of | 
Major Bowes amateur hour 
broadcasts in the first of which, 
echeduled for 9 P.M. Thursday, 
Sept. 17, the Major will introduce 
his famous presentation through 
the facilities of the Columbia} 
Broadcasting System and under) 
the sponsorship of the Chrysler | 
Corp. 





lhe magnitude of the broad- 
casts, which will be distributed 
over a network of 89 stations, 30 | 
more than carried it before, be- 
comes doubly significant when 
the elements are considered in 
which they culminate. Ten years 
ago, for instance, the Chrysler 
Corp. was fighting for its place 
in the industry against powerful 
competition; Columbia Broad- 
casting System had not even 
risen beyond the horizon; amateur 
stage performers were the ob- 
jects of derision. 

Today every fourth automobile 
built in the United States is a 
product of Chrysler Corp.; CBS 


precedented extent; and Major 
Bowes, according to all that looks 
reliable in radio-listening re- 
search. ranks foremost in the 
list of radio stars. 

The combination is one of 
promise, sure to add many new 
listeners to the millions that have 
made up the Major’s past audi- 
ences. 


Bob Byers Leaves NADA 


To Head Petroleum Show 
DETROIT.—Bob Byers, has 
temporarily relinquished his du‘ies 
with the National Automobile 
Dealers Assn. 
where he has 
| been engaged in 
organizing loc-] 
activities coun- 
cils, to become 
managing di- 
rector of the 
First Interna- 
tional Consum- 
ers’ Petroleum 
Exposition, 
(ADN Aug. 15) 
which will be 
held here Dec. 
5 to 13, inclusive. 
Byers has his home in Colum- 
bus, O., where the Byers Brothers, 


Bob Byers 


position will be staged 
vention Hall, where the Detroit 
Automobile Dealers Assn. 
|}are annually held. 


Biggest Truck 


KANSAS CITY, Mo.— What is 
believed to be the biggest truck ever 
built has just been assembled by 
the Dart Truck Co. of Kansas City 
for the Sinclair Mining Co. which 
will use it for strip mining. The 
truck is too 
for highway use, 


| pared with the maximum of 28 tons. 


New Sun Account 

TOLEDO.—Announcement of the 
appointment of the Sun Advertising 
Co., this city, to handle the adver- 
tisine account of th2 Service Di- 
vision of Chrysler Corp. was made 
his week by Stanwood A. Morrill, 
president of Sun. 








own one of the largest automobile , 
agencies in the country. The ex- | 
in Con- | 
| fall. 
shows | 

Chicago. 


large and too heavy | 
having a gross | 
hauling capacity of 42 tons as com- | 





Cummins Booklet 

COLUMBUS, Ind.— Two new 
took'ets have just been released by 
the Cummins Engine Co. of this city 
dealing with their line of industrial 
engines which range in power from 
55 h.p. to 200 h.p. Attractively pre- 
par:d, they illustrate many types 
and applications of industrial en- 
gines built by the Cummins factory. 
The other bulletin which they have 
just issued deals with fuel injection 
systems and the difference between 
the individual pump of the high 
pressure type and their low pres- 
sure distributor type of fuel pump. 
Copies of these booklets may be ob- 
tained by writing direct to the Cum- 
mins Engine Co. 


Detroit Lions Games to 


Be Broadcast by Oil Co. 
CHICAGO.—Standard Oil Co. of 


'Indiana has announced the spon- 


sorship of radio broadcasts of all 
professional football games in 
which the Detroit Lions and Chi- 
cago bears teams participate this 
Station CKLW will carry 
Detroit games and WGN those in 








Country to Mexico 


Drouth Fails 
To Slow Sales 
In Wichita, Kan. 


WICHITA, Kan.—Drouth may 
have played havoc with crops and 
the like, but it apparently has 
improved the motor car business 
in Sedgwick County, of which 
Wichita is the seat. 

County Treasurer Homer B. Os- 
born reports that up to Aug. 18 
there had been more motor ve- 
hicle license tags sold than for 
all of 1935. 

Up to that date there had been 
36,759 automobile and 5,959 truck 
tags sold in Sedgwick County, 
while during the 12-month period 
‘n 1935 there were 36,706 automo- 
bile and 5,853 truck licenses. Tag 
sales for the preceding three 
years were as follows: 1932—32,531 
car and 5,017 truck; 1933—33,451 
car and 5,168 truck; 1934—34,745 
car and 5,457 truck. 


Rusco to Modernize; 


Centers in Middletown 
MIDDLETOWN, Conn.—A pro- 
gram of plant and equipment re- 
habilitation and modernization 
was disclosed this week by G. M. 
Williams, president ef the Russell 
Manufacturing Co. The -program, 
as outlined, is of considerable 
community interest as it provides 
an opportunity for greater even- 
tual employment of labor due to 
the anticipated increase in sa’e; 
volume. 

Under the plan, all of the op- 
erations will be consolidated in 
the Middletown mills at South 
Farms for the purpose of im- 
proving production results. Much 
of the machinery will be either 
modernized or replaced by up-to- 
date equipment, thus improving 
the competitive position of the 
company and its products, 
Williams said. 


Bad Argentine Roads 


Cramp Trailer Sales 
WASHING'L|ON.—Lack of good 
roads throughout the Argentine 
is considered a deterrent to the 
sale of camping and touring 
trailers in that country, accord- 
ing to U. S. Trade Commissioner 
Du Wayne G. Clark, Buenos 
Aires, in a report to the Com- 
merce Department. 

In addition to the absence of 
proper roads, the utilization of 
trailers in Argentine is also pre- 
judiced by the fact that there are 
few tourist centers or places of 
interest, Clark states. 


NSPA Sales Index Decline 
In July, But Gains Over ’35 


DETROIT. — The National 


Standard Parts Assn., automotive | wholesalers 


Replacement parts shipped to 
registered 128 for 


sales index for July declined 9| July, which is 13.5 per cent less 
per cent from 152 in June to 139 than June at 148 but 12 per cent 
in July, reports the NSPA Bul-; ahead of July last year which 


letin. July sales are, 
still ahead of last year when they 
registered 117. The index for the 


however, ' registered 114. The index for the 


first seven months registered 121 
which is’16 per cent ahead of the 


first seven months averaged 135 first seven months of last year. 


showing sales 20.5 per cent ahead 


Service equipment and tools 


of the same seven months last shipped to wholesalers remained 


year. 


STREAMLINE TRAILERS for hauling cars from the factory to the dealer are now offered by Me- 


chinical Handling Systems, Detroit. The new units in addition to eye appeal are equipped with MHS 


twin rear axles which are of a knee-action type wh‘ch are sa‘d to give equal load distribution to all 
wheels regardless of road surface irregularities. 


about the same in July as in 
June, registering 144. However, 
this shows a 19 per cent advance 
over July a year ago. Equipment 
sales for the first seven months 
showed an average index of 139 
compared with 11 for the first 
seven months last year, or 25 per 
cent ahead. 

Original equipment shipped to 
vehicle manufacturers for July 
showed a decline of 1 per cent 
from 174 in June to 172 in July. 
This was 36.5 per cent ahead of 
July a year ago. The average in- 
dex for original equipment for 
the first seven months is 185, or 
32 per cent ahead of the first 
seven months of last year which 
reached 140. 





Federal D. Dept. 
Explains How 


Loans Are Made 


WASHINGTON.—Modernization 
has so completely revolutionized 
the garage and service station 
business that it has become a 
necessity to bring the establish- 
ment up-to-the-minute, efficient- 
ly equipped and attractive in 
every way in order to meet the 
sharp competition. 

Many hundreds of letters re- 
ceived by the Federal Housing 
Administration emphasize this. 
While many millions of dollars 
have already been spent in mod- 
ernization and repair work, it is 
evident that a great many more 
millions will be invested for this 
purpose before the garages and 
service stations of the country 
are properly equipped to meet 
present-day demands. 


Must Doll Up 


Most of the letters received by 
the Housing Administration make 
inquiry as to how the operators 
of garages and service stations 
can take advantage of insured 
credit to make alterations and re- 
pairs, install equipment and ma- 
chinery and generally dress the 
place up to make it more attrac- 
tive as well as serviceable. These 
operators say quite frankly that 
they are losing patrons and 
money because motorists select 
the places which appear better 
equipped to give them what they 
want in a quick and efficient 
manner and that they pass by 
an old, unkempt establishment 
for one with a more modern ap- 
pearance. 


Some idea of the extent of the | 


modernization work already un- 
dertaken may be gleaned from 
the following Federal Housing 
Administration figures covering 
insured loans for the period from 
August, 1934, through June, 1936: 


this, there were 1,987 notes (11.9 
per cent) totaling $1,934,780 
per cent) for alterations and re- 
pairs and 14,750 notes (88.1 per 


cent) for $6,875,993 (78 per cent) | 


for the purchase and installation 
of equipment and machinery. 


Filling stations obtained 6,530) 


insured notes for a total of $3,- 
896,783. 


399,043 (35.9 per cent) for altera- 
tions and repairs and 5,067 (77.6 
por cent) notes for a total of $2,- 
497,740 (64.1 per cent) for the in- 
stallation of machinery and 
equipment. 


No Figures at Hand 


There are no statistics to show 
what percentage of garages and 
service stations have or have not 
taken advantage of the National 
Housing Act to modernize, 


of letters asking for information 
on insured loans of from a few 


hundred dollars to be expended 


for structural repairs to $2,000 
or more which may also cover 
equipment installation, it is safe 
to assume that a vast amount of 
work of this nature remains to 
be done. 

These letters come from the op- 
erators of stations on the high- 
way as well as in the city, but 
the general tenor is pretty much 
like this: 

“We notice that motorists drive 
by our place for one which is 
more attractive and better 
equipped, or has the appearance 
of being so. We realize that we 
must do something to meet this 
competition. How can we do it?” 

ihe answer is a simple one. 
Modernization credit may be ob- 
tained for as much as $50,000 for 
modernization and repair of busi- 
ness establishments. The Fed- 
eral Housing Administration lends 
no money. It insures lending in- 
stitutions, such as banks and 
building loan associations, against 
loss on the money they lend. 


(22 | 


Of this, there were 1,463 | 
(22.4 per cent) notes totaling $1,- | 





but | 
from the unusually large number | 
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Garages, Repair Shops Modernize Under FHA Plan 
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ONE OF THE LATEST examples of the usage of commercial cars manufactured by Dodge is the 
mobile broadcasting unit that has just been put into service by the Central States Broadcasting System, 
Omaha, Neb., the organization which operates stations KFAB, KOIL and KFOR. This unit is fully 


equipped for short-wave and remote control broadcasts. 


In This 


Corner 


(Continued from Page 6) 


called the VISCOSITY INDEX 
and well known to all oil men. 
VISCOSITY INDEX immediately 
treated as can be done today. The 
discloses the source of crude oil 
from which lubricating oil comes, 
unless it has been chemically 
treated as can be done today. The 
oil trade knows the difference but 
there are large supplies of oil in 
all fields—Pennsylvania, Mid-Con- 
tinent, Coastal and Pacific that 
have to be sold. If the proper 
SAE number is chosen for the 
particular conditions under which 
a motor has to operate, there 
should only be a difference in oil 
consumption. 

It seems to me as an outside 
observer that it is not a question 


Garage or repair shops, 16,737, °f changing SAE numbers which 


notes for a total of $8 810,773. Of | 


are only a convenient way of 
designating oils, but of having 
motor car engineering depart- 


ments say what SAE number of | 


Brand “A”, “B”, or “C” oil works 


a handbook 
has 


The “User’s Guide,” 
for 1936 Pontiac owners, 


taken the first step in this direc- | owners are inclined today to look 


tion. On page No. 64 they show 
the proper SAE number to use 
over various temperature ranges 


| from 110 degrees F. to 30 degrees 


below zero. This ranges from 30 
SAE to 10 W plus: 10 per cent 
kerosene. If they merely added 
brand names to the SAE numbers, 
they would have the complete 


picture. But, will they? Hardly. | 


Not because they do not know or 
do not wish to do so, but because 
oil salesmen would soon use the 
information against competitors. 


After all, 


ting conditions and the 


nominator to designate the vis- 


cosity of the brand of oil each} 


motorist likes best. Why involve 
the automotive and petroleum in- 
dustries in a controversy which 
would only confuse the public, 
worry them unnecessarily, and 
from which they will gain little 
benefit. 

Engineers have recognized the 
limitations of certain kinds of oil 
for years. You might get 300 per 
cent more mileage from one oil 
than from another but the engine 
works all right on either oil. 

Seems to me that it would be 
a good thing to let “well enough 
alone.” Better stick to the SAE 
numbers until the entire petro- 
leum industry get ready to sell 
oil on a VISCOSITY INDEX 
basis.—Chester S. Ricker, Mem- 
ber Society of Automotive En- 
gineers, Detroit. 

a ed * 

Editor’s Note: The point which 
Mr. Ricker makes in his second 
paragraph is exactly what we 





most oils today give | 
satisfaction under average opera- | 
SAE | 
number is the best common de- | 





wanted to make in our editorial. 
That is the SAE designations 
should give a clue to quality of 
oils as well as an indication of 
its viscosity at a given temper- 
ature. However, we qualified this 
by saying that the one indicator 
should show the viscosity at zero 
and the other at the danger 
point where good oils will stand 
up and poor oils will break down. 
In this way it would not be 
necessary for the producer to in- 
dicate the absolute limits of his 
oil but the buyer would know 
that a lubricant sold to him un- 
der an SAE rating at least would 
give him ample protection under 
normal operating conditions at 
varying temperatures. The only 
producers who would suffer from 
such ratings would be _ those 
whose products were unsafe for 
normal use. On the other hand 
we feel that such a rating would 
help the oil dispenser in con- 


best in their engines under vari-|Vincing the car owner that as 


|}ous temperature conditions. 


the temperature rises or falls a 
corresponding change in the type 
of oil he is using is necessary to 
give ample _ protection. Many 


upon these suggestions as just 
plain poppycock. If the SAE 
rating showed that a certain oil 
solidified badly at zero it would 
not be difficult to convince him 
that a change in winter is neces- 
sary. And vice-versa on summer 
oils. 

Automobile companies might 
very easily get themselves into 
hot water and subject themselves 
to damaging whispering cam- 


| paigns at lubrication stations if 


they attempted to endorse one 
brand or even several brands of 
oil as best suited for their car. 


AS OTHERS 
SEE IT 
(Continued from Page 6) 


this year. It also has valuable 
data on taxation, employment, ex- 
port, highways, highway safety. 
gasoline and oil statistics, as well 
as such other features as the fi- 
nancial structure of the industry 
.nd advertising money spent by 
he manufacturers. 

The Who’s Who section, giving 
he personnel of the various com- 
panies in the industry, contains 
twice the number of names car- 
‘ied in the 1935 edition. An en- 
tirely new department is the Buy- 
ers’ Guide, which lists the various 
concerns under the caption of the 
product each manufactures. 

The Almanac lists at $3 for non- 
‘ubscribers to Automotive Daily 
News, the publisher of which is 
George’ M. Slocum.—From “The 








Automobile World,” 
MacDonald in the Detroit Free 
Press. 


Covered Wagon Dist. 


Reports New Outlets 
OMAHA, Neb—The Badger 
Body & Trailer Co., distributors 
for Covered Wagon trailers, re- 
port an excellent sales season for 
the trailers. A number of auto- 
mobile dealers in the state have 
signed up with the Omaha firm 
as dealers for the trailers. These 
include the Beatrice Auto Sales 
Co., Beatrice; Contois Brothers, 
Clearwater; John Monnich Motor 
Co., Fremont; F. H. Brandes Co., 
Hastings; Bredenberg Chevrolet 
Co., Kearney; Sliger Motor Co., 
McCook; R. C. Clearman Motor 
Co., Minden; Bowman Auto Co., 
North Platte; Fred Linn Chev- 
rolet Co., Oakland; Barish-Sand- 
ers Motor Co., Omaha; and Towle 
Motor Co., York. 


Mogge Branch 

CHICAGO.Arthur R. Mogge 
Inc., Chicago advertising 
specializing in serving 
acco ints, opened a branch office in 
he Arcade Bidg., St. Louis, Mo., on 
Auz. 20. E. E. Krommacker, 
merly with the Anfenger Advertis- 
ing Agency, and more recently vice- 
president of Mortimer Mears 
vertising Agency, has been 
no'nted manager of the St. 
office. 


ap- 


Wilson Named 

MI.UWAUKEE, Wis. Robert 
Wilson, recont'y resigned as _ vice- 
resident and member of the board 
of the Perfex Radiator Co., has be- 
‘ome associated with the MeCord 
Rad‘ator & Mfg. Co., Detroit, in 
harge of sales and engineering of 
heir industrial division at 
outh, Ind. 


Klein Named 

Nationezl Motor Bearing Co. has 
announced the appointment of Har- 
od H. Klein as district manager in 
he Detroit area. Previous to this 
prointm-nt Klein had been in the 
company’s Oakland, Calif. factory as 
‘xperime ental and research engineer. 


Ww. 
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Plym- | 


by Will R.! 


|would aid 


|gested changes. 


Draft Safety 
Laws For Trucks 


WASHINGTON, D. C.—Recom- 
mendations regarding the pro- 
posed safey rules of the Bureau 
of Motor Carriers of the Inter- 
state Commerce Commission have 
been drafted by the safety com- 
mittee of American Trucking 
Assns, 

Few vital changes were recom- 
mended by the ATA committee. 
Most were suggested for  pur- 
poses of clarification and to re- 
move from the operator the bur- 
den of legal liability connected 
with some of the proposed re- 
quirements. 

After it has spent a day and 
a half in discussing the recom- 
mended rules, members of the 


|committee conferred with H. H. 


Kelly, chief of the Bureau’s Sa- 
fety Section, who was described 
as receptive to most of the sug- 
Kelly indicated 
that some of the tentative require- 
ments were inserted to arouse 
criticism and comment which 
the Commission in 


|'making its final decision. 








Ad- 


Louis | 


| 


| 


las a display of all 


Stiles-Barrett 
Takes Over Firm 


ST. LOUIS. Mo.—J. C. Stiles 
and Harry Barrett have taken 
over the Fred Medart Mfg. com- 
pany’s interest in the Stiles-Med- 
art Co., this city. The firm name 
of the Stiles-Medart Co. has been 
changed to the Stiles - Barrett 
Corp. 

J. C. Stiles, a pioneer whose 
manufacturing and sales experi- 


ence dates back to the inception 


of the automotive industry, is 
president of the corporation, H. 
B. Barrett. automotive engineer, 
designer and holder of many im- 
portant patents covering brake 
equipment, is vice-president of the 
company, effective with the 
changing of the corporate name. 
New offices are located at 2711 
Washington Boulevard, St. Louis, 
Mo., where complete facilities 
have been provided for an en- 
larged sales department, as well 
equipment 
manufactured by this company. 

The complete line of automo- 
tive service equipment made by 
Stiles-Barrett includes brake drum 
lathes brake, dokter, P. B. .T. 
Mike, brake rel'ning machines 
and grinders, surfacers, hydraulic 
brake cylinder clamps, brake lin- 
ing tighteners, as well a3 f nder 
rollers and combination body and 
fender tools. 


7° ~ 

Fights Sunday Close 

MILWAUKEE, Wis. Counsel for 
the Winnebago Auto Replacement 
| Co. has secured a circuit court order 
requiring the city government to 
show couse Sept. 8 why a temporary 
injunction should not be issued re- 
straining enforcement of the ordi- 
nance which forbids the sale of auto- 
mobi'es and automobile accessories 


on Sundi ays. 


New Jersey Gusaline- Tax 


Receipts Hits New High 


TRENTON.—New Jersey gaso 
line tax receipts soared to a new 
h'gh during the fiscal year ending 
June 30 it is reported here, with 
total collections of $18,980,187, or 
an increase of $1,743,944 over the 
preceding 12-month period. 

The receipts which are from the 
‘tate’s three-cent per gallon levy, 
are nearly $1000000 above the 
$18 000 000 anticipated in the state 
h'ghway department budget for 
he current year, which will leave 
a free balance for disposal as the 
rext state legislature may choose. 

Joseph L. McLaughlin, director 
of the motor fuel tax division of 
he state tax department, attrib 
ited the increase to revision of 


the state fuel tax act, which al- 
tered the method of exemptions. 
Agencies entitled to exemptions 
now are required to pay the tax, 
after which refunds are granted 
‘f proof is submitted that exemp- 
tions are legal. In other words, 
the burden of proof is now with 
the user instead of the state. 

It was also revealed by Mc- 
Laughlin that the motor fuel tax 
division is planning a program 
under which there would be an 
interchange of information with 
other states concerning transpor- 
tation of motor fuels across state 
lines, He asserted that co-opera- 
tion among several states would 
prevent tax evasions through in- 
terstate commerce. 





Charles Duryea 
Takes Exception 
To French Credit 


Epitor’s Note: ADN takes un- 
usual pleasure in printing the fol- 
lowing letter from Charles E. Dur- 
yea, co-builder in 1891 with his 
brother Frank of the first success- 
fully operated American gasoline car. 
The Duryeas first operated their car 
in 1892 in Springfield, Mass. Of this 
event and the Duryea car, Arthur 
Pound in his “Turning Wheel” says: 
“This car is preserved in the Smith- 
sonian Institution ... it weighs 700 
pounds, is propelled by a four-horse- 
power motor weighing 120 pounds 
and is fittingly described as a 
“horseless buggy.” It set a style as 
well as inaugurating an jndustry.” 

“In a recent issue you gave in 
the ‘Edgewise’ column a copied 
tribute to the auto. It is mostly 
FINE but its history wabbles as 
the history of most writers. 


“While it may be granted that 
‘the internal combustion engine 
was invented in France’ if the 
writer has in mind the imperfect 
and useless device of Le Bon de 
Humberstein, the facts are that 
the essentials of that wonderful 
vehicle we term the ‘automobile’ 
originated in the United States. 
When one thinks of an auto he 
thinks of a liquid-fuel engine, hav- 
ing a spray carburetor and the 
throttle control it made possible. 
Of electric ignition and the high 
speeds made possible by means 
to advance the spark. And of air 
tires to smooth the roads and 
further add to the speed. These 
all were first used in New 
England. 

Who Was First? 

“Nor was the first development 
in Europe. The first published 
record, (aside from Homer’s 
mythologic mention) found in 
‘Astronomia Europea’ published 
in 1680, describes a small steam 
car—baby coach size—made by 
Ferdinand Verbiest, a Belgian 
missionary, to please the Em- 
peror of China and assist in keep- 


ing in favor with him while push- | 


ing forward his work. This was 
driven by a Branca turbine 
vented a few decades earlier and 
‘ran as long as water and fuel 
lasted.’ 


“The credit usually given to 
Cugnot a century later, seems 
wholly unwarranted. Its steering 
and brake were inadequate; 
its distance per recharge, one 
mile at a walking pace. Such 
things discourage rather than en- 
courage. 


That Trevethick in England ran 
a steamer before 1800 is granted 
but the engine plans of our Oliver 
Evans were sent to England some 
years before and likely inspired if 
not guided Trevethick just as the 
British patent of Alfred Drake of 


Philadelphia of 1855 was closely | 


copied by Lenoir, in Paris in 
1860-62. That De Rivaz of Paris, 
patented about 1802, an engine 
mounted on a vehicle chassis and 
using hydrogen gas, is also 
granted but nothing practical has 
yet followed such’ gas 
Roughly the locomotive was the 
high peak of the steam engine 
use; the gas engine stopped with 
shop use and the electric motor 
with the trolley car except 
small but widest use for starting 
and lighting autos. 
Early Experiments 


“Except for a few crude pro- 
posals, the auto engine began 
with Samuel Morey of Orford, 
NH and Fairlee Vt. as shown by 
his writings in the leading scien- 
tific journals of 1825 and 26 and 
patents in U. S. and to his friend 
E. Hazard, in England, No. 5402 
of 1826. Here was information, 
even dimensions, that foreign 
workers could not well miss. Two 
cylinders, 180° crankshaft, elec- 
tric ignition, poppet valves with 
cams and tappets, water cooling 
and, not least, a heated carbure- 
tor with Davy screens to prevent 


back firing. Here are the real en- | 


in- | 


and | 


use. | 


its’ 
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Ist U. S. Car Builder Throws New Light on History 


o> 








gine essentials for the first time 
but he did not stop there. He 
tried out compression on the up 
stroke above the piston followed 
by introduction of some burning 
mixture just before the top of 
stroke. And_ reported ‘much 
power in small space.’ 


“He exhibited this in New York 
City, successfully drove a_ boat 
with it and in many ways did not 
hide his light. Thus in 1829 we 
find him writing to Rush & Muh- 
lenberg, then operating the Iron 
Works where Oliver Evans in 
1804 and 1805 built the big steam 
dredge boat. (This shop was at 
9th & Vine Sts., Philadelphia) 
some distance from water but 
Evans saw it was cheaper to 
drive it to water than to build it 
on the shore. So he mounted it 
on wheels and after exhibiting it 
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to the public as advertised in the 
Philadelphia Gazette of July, 1805 
and running it around the Center 
Square of the city, he drove it to 
a ford of the Schuylkill where it 
floated and after removing the 
road wheels, ran it by its own 
power to the agreed delivery 
wharf and collected his $3,000, the 
first commercially successful 
steam vehicle). Morey told M. & 
E. that he had the engine packed 
ready to be shipped by packet— 
as if sending it to them—and that 
he intended that winter to fit it 
to a carriage on rails. That he 
did this is practically certain. He 
was a doer, was well-to-do and 
certainly had the ability as a 
mechanic, having 20 U. S. patents 
to his credit. That we have no 
record is questionable ground for 
giving credit to another. 

“After him came Drake with 





CALLING COCA COLA is a nation of pop addicts. To meet this demand in a hurry the Coca Cola | 
Bottling Co., has recently put into service several Traffic Type Mack trucks with trailers. 
shown above handle 1,020 cases or 24,480 bottles | in a single trip. 


The units 


tube ignition, from about 1835 to| 
1855. He showed at a Mechanic’s | 
Fair in Crystal Palace, N. Y., ad- 
vertised in Scientific American | 
and advocated ‘ignition engines’ 
for ‘locomotive use and for ves-| 
sels even to China’ because of the | 
compact fuel. Stuart Perry fol- | 
lowed in 1843-1846 with patents on | 
both sides. He also showed in| 
New York City. Had both air and | 
water cooling and some com- 
pressed air available for self- 
starting. In 1851, W. M. Storm’s | 
February patent stressed com-| 
pression before ignition, to such} 
an amount as found good by 
practice. The next year G. B.| 
Brayton began and for 40 years} 
devoted his life to liquid fuel en- | 
gines. His engines at the Centen-| 
nial were so much superior to} 
the Otto, they undoubtedly forced | 





| the question. 


| modern 


Otto to improve. Prof. R. H. 
Thurston tested engines at the 
Vienna Exposition of 1878 and 
found nothing there to equal the 
Brayton. In January, 1876, Bray- 


| ton licensed Joshua Rose and A. 
| R. Shattuck to build road vehicles 


with his engines. In 1872-1873 he 
fitted engines to a street car in 
Providence and met all tests. 
None in Europe so early. The car 
propulsion was abandoned  be- 
cause the change would have re- 
quired heavier tracks and the de- 
pression of 1873 made that out of 
(I understand that 
tracks in those days were strips 
of iron nailed to wooden rails). 


Fuel Problems 


“Father and leader’ imply fol- 
lowing. Brayton was first to con- 
tinue until others took up the 
torch. While the others must not 


| be forgotten, he is entitled to be 


classed with Watt & Fulton, as 
father of the liquid fuel engine. 
Fuel had much to do with this. 
We had first cheap turpentine 
and later the petroleum products. 


| Europe used mostly coal gas. 


“That ‘Virtually every family 
owns one’ is another error. A re- 
cent government survey showed 
that fewer than half our families 
own autos. A host own two; 
many other families own several; 


|} and there are many unattached 
| individual owners. 


“While sprayed fuel was old, the 
spray carburetor was first used 
on Duryea autos and was ‘new’ 
in Europe as late as 1903. The 
car essentials are be- 
lieved to have first been assem- 
bled in a single vehicle in New 
England in 1894.” 


For historic truth.—Chas. 
Duryea, Philadelphia, Pa. 


E. 
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New-Car Sal 


Used Car Stocks 
In Good Shape 


Survey Reveals | 


SEATTLE.—New car sales are 
holding up at a surprising clip 
and the 
fine shape. Stocks are low and 
this in view of the conviction 


that prices had been too high. | 


It seems that the public bought 


the desirable used cars just the | 
So the prices must have | 


same. 
been right. However, this was 
not done without some smart ad- 
vertising and salesmanship, 


in good condition. 


S. L. Savidge, Inc., is reported | 
to have lower used car inventory | 


than at any time during the past 
four years. Bill Culberson, Inc., 
is a new firm, but also reports 
very low used car inventory. This 
firm recently added Reo to its 
Auburn-Cord line, for western 
Washington, and is doing some 
business and reporting plenty of 
Reo interest. 

Most dealers report sales some- 
what quieter, and this is natural, 
with buyers beginning to hold 
back for the new models. 

However, new car sales figures 
belie this statement. Up to Aug. 
22, King County totals of all 
makes were 1,063, compared to 
912 for the entire month of Au- 
gust a year ago; in new truck 
sales the total for 22 days was 
160 compared to 138 for the entire 
month a year ago. 

In new car sales, Chevrolet is 
holding the lead, 238 to 212 for 
Ford, the runner-up. Other lead- 
ers: Plymouth, 163; Dodge, 72; 


> 


used car situation is in| 


as | 
well as offering fine looking cars | 
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es Still 


BENDIX SPORTS BUS: Bendix Products Corp. has taken delivery on this special bus built by C. D. 
Beck & Co., Sidney, O. Mounted on a Ford V-8 chassis the bus seats 21 persons and will be used by 
Bendix in connection with its program of amateur sports. So far as is known, Bendix is the first com- 


pany to build a special bus for it 


Terraplane, 56; Oldsmobile, 49; 
Pontiac, 42; Buick and Packard, 
39 each. The “big five” truck 
leaders: Ford, 48; Chevrolet, 41; 
International, 20; Dodge, 17, and 
GMC, 14. Others scattered. 

Buick entered the lists this 
month with clearance sale, owing 
to A. S. Eldridge withdrawal as 
dealer and distributor. The new 
dealer-distributor has leased a 
building on Seventh near West 
Lake, close to Transport Cor., 
for remodeling and opening soon. 
This marks another exodus of a 
dealer from auto row to a new 
district in Seattle. The former 
Buick location on auto row will 
be occupied by another car 
dealer, announcement to be forth- 
coming soon. 


s athletes. 


Hudson Jamboree 
CHICAGO.—More than 200 deal- 
ers and salesmen of Butler Motors, 
Inc., Chicago distributors of Hudson 
and Terraplane cars, were the guests 
of Earl Butler, head of the com- 
pany, at an all-day outing at the 
St. Charles Country Club near here 
last week. Master of ceremonies 
was O. H. Baehler, wholesale man- 
ager, who also presided at a ban- 

quet which climaxed the outing. 


R. J. Rich 
CHICAGO.—Leaders in the 
here attended the funeral Tuesday 
of R. J. Rich, vice-president of the 
Simoniz Co., who died of a heart 
attack after an illness of one day. 


The services were held at St. Mary’s | 


church in Evanston. Rich, who was 


52 years old, was a brother of Elmer | 
J. Rich, president of the Simoniz Co. | 


trade | 


Bishop Named 

OMAHA, Neb.—R. L. Bishop re- 
cently arrived here to become Omaha 
Ford branch manager, succeeding M. 
D. Brown who has been transferred 
to Denver. Bishop has been assist- 
ant manager of the Buffalo, N. Y., 
Ford plant. Before that he was 
assistant branch manager at Kansas 
City. 


Omaha Show Set 


OMAHA, Neb.—The 1937 Omaha 
| auto show will be held Nov. 11-15 
in the Ak-Sar-Ben Coliseum, Chair- 
man Ben F. Knuth of the Omaha 
Auto Trades Assn.’s show commit- 
tee, announced this week. The show 
will be sponsored by the Omaha 
Auto Trades’ Assn. and the Omaha 
World-Herald. 
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Strong Seattle Dealers Report 


‘Yellowstone 


National Park 
Sets New High 


CHICAGO. This summer has 
brought Yellowstone National 
|Park the greatest number of 
visitors in its history. 

Bert Vanderwarf, manager of 
the Chicago Motor Club’s touring 
bureau, reported this week that 
by the middle of August 321,791 
tourists had passed the gates, 
3,793 more than came to the park 
during the entire season, lasting 
until September 25, in 1935. The 
daily travel record for the first 
two weeks of August was 5,090 
persons and 1,400 cars, compared 
with 3,903 persons and 1,071 cars 
last year. 


Coming Events 


SEPTEMBER 
7-12—Pittsburgh. American Chemical 
ciety, semi-annual meeting. 
21-22—Reading, Pa. Pennsylvania Automotive- 
Assn. Sixteenth annual convention. 

Abraham Lincoln Hotel. 


OCTOBER 
1-tt—Paris. Automobile salon. 
12—Mineola, L. 1. Automobile race. 
velt Field, Mineola, L. I. 
15-24—London. Thirtieth International Auto- 
mobile Exposition. Olympia. 
19-21—Chicago. American Trucking Assn. 
nual convention. Stevens Hotel. © 
19-22—St. Louls. National Assn. of Inde- 
pendent Tire Dealers, Inc. Annual: 
convention. Statler Hotel. 
19-23—Cleveland. American Society for Metals, 
18th national Metal Congress and Ex- 
position. Exposition Hall, 


So- 





Roose- 


NOVEMBER 


3-7—Newark, N. J. National Motor Truck 
Show 
§-12—Chicago. American l’etroleum Institute, 
17th annual mecting 
11-18—New York. Automobile Show. 
Central Palace. 
12-19—Philadelphia, Pa. Automobile 
13-19—Toledo. Automobile show. 
14-20—Columbus. Automobile Show. 
14-21—Chicago. Automobile Show 
14-21—Detroit, Automobile Show. 
14-21—Boston. Automobile Show. 
14-21—San Francisco. Automobile Show. 
14-21—Seattle, Wash. Automobile Show. 
Auditorium. 
21—Washington. 
22—Los Angeles. 
22—St. Louis. Automobile Show. 
2i1—Cincinnati. Automobile Show 
21—Denver. Automobile Show. 
21—Ottawa, Can. Auto Show, 
Laurier, Ottawa, Canada 
21—Pittsburgh, Pa. Automobile Show. 
20—New York. National Industrial Traffic 
league. Annual Meeting. 
25—Asbury Park, N. J. Automobile Show, 
26—Lansing, Mich. Automobile Show. 
28—Cleveland. Automebile Show 
28—Brooklyn, N. Y. Automobile Show. 
28—Buffaio. Automobile Show 
28—Newark, N. J. Automobile Show. 
29—Kansas City. Automobile Show. 
29—Milwaukee. Automobile Show 
23-28—Meriden, Conn. Automobile Show. 
28-Dec. 5—Baltimore. Automobile Show. 
*30-Dec. 5—Peoria. Automobile Show. 
30-Dee.5—New York National Exposition of 
Power and Mechanical Engineering. 
Biennial meeting. 


DECEMBER 
ASI Show. 


Grand: 


Show. 


Civic: 


Automobile Show. 
Automobile Show. 


i4- 
} 4. 
| 15- 
| $5. 
; *16- 
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16- 
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19- 
| *20- 
21- 
21- 
*2I- 
21- 
21- 
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9-13—Chicago. 
*Tentative 


Navy Pier 


A FINE 30 STORY HOTEL 
in the 


GRAND_CENTRAL ZONE 


Opposite The Waldorf-Astoria 
S'ng'e$4-Deu'-le $5 &$6 


Featuring two-roo™ suites 
from $7 ca y 


Spec'al ronth'y and 
yvarly r tes 


Furnished or Unfurnished 


Serv n> Pantries, E'e:tric 
Refrigerat on 


Air coo edRest urentand 
Du-lex Co ktail Lounse 


Pyeverly 


125 EAST 50th ST. 


WM. A. BUESCHER, Manager 


NEW YORK 








By C. J. ALEXANDER 


NEW YORK.—Officials of fi- 
nance companies here lost no time 
in disposing of a report in a fi- 
nancial quarter that the rise in in- 
Sstallment selling of automobiles 
this year had brought about an 
unsound condition. The pins were 

knocked from 
under the story 
when your cor- 
respondent 
called it to the 
attention of im- 
portant finance 
company execu- 
tives. 

They were 
quick to deny 
that the per- 
centage of in- 

C.J. Alexander Stalment sales 

had risen two- 
thirds in recent years and that 
there had been any relaxation in 
terms of financing. On the con- 
trary, it was pointed out, the 
present ratio of sale of cars on 
time to the total sales compares 
favorably with normal years of 
the past, although it naturally is 
somewhat higher than in the 
worst years of the depression, 
when credit was tighter. 


The finance companies have a 
remarkable record of collections 
on automobile paper and a study 
of the current statistics fails to 
disclose any evidence of an un- 
sound condition or an oversold 
automobile market, it was pointed 
out. The pessimists apparently 
will have to look elsewhere for 
their ammunition. 


There is an inclination in Wall 
Street to view with satisfaction 
reports of possible shortages of 
new passenger cars during the 
period of “changeover” from old 
to new models. It is felt that few 
Sales will be lost as a result of 
any such shortage and fhe story 
is viewed as much better news 
than an oversupply of cars at the 
end of the season to be disposed 
of at bargain prices. 

As a matter of fact, the con- 
sensus that a shortage, if only 
temporary and if it falls at a 
time when sales normally are 
small, is a good thing for an in- 
dustry. In the case of automobiles 
it means only some delayed buy- 
ing rather than complete loss of 
Sales, it is pointed out, giving the 
industry and its dealers an ap- 
portunity to take stock and give 
their attention to plans for the 
new season rather than to the 
problem of disposing of left-over 
cars, 


At any rate, it is a relief to 
come to the end of an automotive 
model year and not have the 
Street full of rumors of excess 
stocks of passenger cars in the 
hands of dealers to be disposed 
of at losses, 


Here is how one important 
Stock Exchange house sums up 
the current automobile industry 
outlook: 


“Automotive earnings for the 
first six months have made a fa- 
Vvorable comparison with the pre- 
vious year. The showing more fa- 
vorable than the figures indicate 
for the reason that in 1936 no 
new models were introduced dur- 
ing the first quarter. Since new 
models will be sold in the fourth 
quarter, companies should be as- 
sured of a good fourth quarter 
business, particularly as summer 
business has run ahead of expec- 
tations. The automotive stocks 
are selling lower in relation to 
earnings than any other class of 
industrials, and it would not seem 
unreasonable to expect higher 
prices for them this fall.” 

That the tire and rubber com- 
panies definitely have turned the 
corner toward better times is the 
conviction on all sides. There is 
reported to have been consider- 
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Finance Firms Deny Rumor of Unsound Selling 


Collections On 
Auto Contracts 


Reported Good 


able buying of the stocks of this 
industry for the “long pull” in re- 
cent weeks. First half earnings 
were sharply better than last year 
and continued gains appear to be 
in store for the tire makers. 

This was another week of sel- 
ling in the stock market and the 
shares of automotive companies, 
with the exception of tires, gave 
ground in the period covered by 
the Automotive Daily News stock 
price averages. There were some 
exceptions among individual 
stocks, Nash having resisted the 
down trend and Studebaker hav- 
ing actually made some headway 
on the upside as favorable reports 
concerning its new models came 
to hand. 

The ADN averages for Aug. 26 
compared as follows with the 
week preceding and a year ago: 
This Year 
Week Change Ago 
47.24 —0.49 29.00 
49.96 —0.57 30.38 
40.69 0.29 28.17 
4 Tire-rubbers .... 26.05 +0.11 14.30 

Much favorable comment has 
been heard in financial circles re- 
cently concerning the success of 
the motor industry’s plan for the 
stabilization of employment, The 
holding of employment in the De- 
troit area within a 6 per cent 
range over nine _ consecutive 
months is looked upon as a ma- 
jor industrial achievement. Few 
industries can boast such a rec- 
ord, even those less responsive to 
seasonal influences. 


Last 
Week 
24 Motors 
10 Car-truck co's... 
10 Varts-accessories 


50.53 
40.98 
25.94 


Goodrich Reports 


NEW YORK. — Consolidated in- 
come account of B. F. Goodrich Co. 
and subsidiaries for six months 
ended June 30, 1936, follows: Net 
sales, after discounts, transportation 
and excise tax, $65,994,520; expenses 
$59,705,092; depreciation, $1,894,249; 
profit, $4,395,179; other income, in- 
eluding $136,667 profit on securities 
so!d, $373,402; total income $4,768,- 
581; difference between cost and 
face value of companies’ bonds ac- 
quired $28,006; interest $1,463,394; 
federal income tax $550,000; minor- 
ity interest (credit) $424; net profit 
$2,727,606. No provision has been 
made for undistributed profits tax. 


Last Minute Wall Street Wires 


From C, J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 


New York, Aug. 28 (3:00 P.M.).—Motor shares today held the 
sharp gains of yesterday in lighter trading, but were 


unable to make any further headway. 


They were 


stronger at the opening, but gave ground later and closed 


with fractional changes. 


Studebaker and Packard were 


among the most active on reports of new models. 


300 Million Dollar Net Seen 
For Auto Industry in 1936 


DETROIT.—The year 1936 
promises to witness the complete 
recovery of aggregate pre-depres- 
sion earning power by the seg- 
ment of the automobile industry 
with securities outstanding in the 
hands of the public, says the 
Wall Street Journal. 


Drought had caused no appar- 
ent slackening in sales up to the 
first of this month, the Journal 
continues. However, some effect 
in 14 states was expected to be 
shown in August and September. 


Leading companies stepped up 
their production this week. It 
was about 30 per cent over last 
week’s rate. 

Barring unexpected unfavorable 
developments between now and 
the year-end, the leading manu- 
facturers, exclusive of the Ford 
enterprises and of the specialized 
producers of heavy duty trucks 
and buses, are likely to have ag- 
gregate net profits this year of at 
least $300,000,000. With extension 
of the present highly favorable 
trend of operations, it is possible 
that combined earnings might 
equal the comparable 1929 figure 
of $330,000,000. 

During the seven years, 1923- 
29 inclusive, the most profitable 
period in the history of the au- 


tomobile industry, earnings of 
this section of the automobile in- 
dustry averaged $270,000,000 a 
year. The peak level for any one 
year was $405,000,000 in 1928. 


The prospective profits this 
year would represent an increase 
of between 50 per cent and 65 
per cent over 1935. Since the bot- 
tom of the depression in 1932, 
when a combined net loss of 
more than $50,000,000 was in- 
curred, the recovery in earnings 
is thus indicated at better than 
$350,000,000 and has set the pace 
for the recovery in industrial 
earning power, generally. 

Including the Ford companies, 
complete profit for the industry 
are not likely to reach the 1929 
level of $420,000,000, the all-time 
high on an industry-wide basis. 
While current figures on Ford 
profits are not available, the de- 
cline in Ford production this 
year together with the low level 
of 1935 earnings at $2,701,260 for 
the Ford Motor Co. (exclusive of 
any dividends paid) and at $1,- 
939,204 for Ford of Canada does 
not point to much addition to 
total earnings from Ford opera- 
tions. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, AUGUST 28, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 
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A. P. Sloan jr. 
Forsees Record 
1937 Overseas 


NEW YORK.—The_ greatest 
automobile year abroad in _ his- 
tory was forecast for this year by 
Alfred P. Sloan jr., president of 
General Motors, upon his return 
this week from England and 
Germany. 

Sloan was also encouraged by 
the domestic prospect, both for 
automobile manufacturing and 
general business, “until well into 
1937.” 

“I believe the future trend of 
business in the United States will 
be upward well into 1937,” Sloan 
said. “I believe the wave of re- 
covery started in the summer of 
1932. After 1937 the trend will 
depend on how things are man- 
aged. 

“IT am really very much im- 
pressed with the economic prog- 
ress in Germany. 


“The General Motors Co. has 
about 45 per cent of the total 
German automobile business. 


He then forecast that 1936 
would show the biggest motor car 
consumption outside the United 
States that the business world 
has ever seen. 

Questioned with regard to the 
seizure of the General Motors 
assembly plant in Barcelona, 
Spain, he said: “I suppose we will 
get our plant there back.” 


Mergraf Oil Corp. 


Names Directors 


DETROIT.—The annual stock- 
holders meeting of the Mergraf 
Oil Products Corp. here manu- 
facturers of Mergraf lubricating 
oil, was held on Aug. 17, at its 
home office at 927 Market St., 
Wilmington, Del., at which time 
the directors were elected for the 
ensuing year. 

H. G. Holmes of Detroit was 
re-elected as president and the 
following were elected to the 
Board: 

Vance C. Bushnal, Vice-Pres- 
ident of the Continental Bank 
and Trust Co. of New York City; 
Frederick W. Zoller, former Pres- 
ident of the Union Trust Co. of 
Rochester, N. Y.; Edwin A. Sweet, 
Director of Hungerford Smith Co. 
of New York.; Judge Patrick H. 
O’Brien, former Attorney General 
of Michigan, of Detroit; Thomas 
W. Payne, member of the firm of 
Payne and Payne, of Detroit; 
William R. Oates, former Chair- 
man of the Michigan State Secur- 
ities Commission, of Detroit; 
William M. Stedman, Capitalist of 
New York City; Charles C. Chaf- 
fee, Associate Member of Harri- 
man, Keech & Co. of New York; 
William E. Taylor, former Sales 
Director, General Foods Corp., 


New York. 


Autocar Recapitalized 


PHILADELPHIA. — Recapitaliza- 
tion of the Autocar Co., motor truck 
manufacturers of Ardmore, and the 
extension of its first mortgage bonds 
was declared operative at a meeting 
of the directors here Friday. Victor 
F. Sheronas of Philadelphia was 
elected to the board of directors; 
the other members of the board re- 
maining the same. 

According to the plan, each share 
of former preferred, par value $100, 
with all rights in respect to cumu- 
lative dividends in arrears thereon, 
is converted into a share of new 
preferred of par value $100. The 
new preferred will be entitled to 
full cumulative dividends of $3 per 
share per annum and in addition 
will participate dollar for dollar 
with the common up to an additional 
$3 per share per annum. Holders of 
preferred will be entitled to convert 
it into common ‘at any time on or 
before June 1, 1946, at the rate of 
five shares of common for each 
share of preferred. Holders of new 
preferred may elect one director, 


| holders of common will elect the 


other directors. 
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now all you have to do is 


SHELL ’EM! 


OUR new models are being trans- 

ferred from paper to steel. Soon, 
shrouded in muslin and mystery, they’ll 
be rolling from the assembly plants to the 
dealers. There.begins Part 2 of your 
manufacturing operation: the translation 
of these shiny new cars back into paper 
—paper good at banks. 


For every automobile maker is con- 
cerned with both the manufacture of cars 
and the manufacture of sales. From the 
designer’s board to the dotted line, the 
two are inseparable. Thus the dealers and 
the advertising men have a job to do as 
vital to the whole operation as the engi- 
neering and the production. 


Part of that job is the spending of your 
advertising appropriation where it will do 
the most good. We’re not sure this isn’t 
the major part of the job. For the best 
campaign ever created is just a lot of 


words and pictures until it’s put in front 
of a good prospect; until its selling idea 
is planted in a receptive mind. 


Liberty readers are good prospects, any 
way you want to measure them: by in- 
comes, by location, by the human qualities 
which make some people more responsive 
than others. And there are a lot of them. 
In fact, big motor makers with big ap- 
propriations use Liberty because these 
two-and-a-half-million families are an im- 
portant piece of their market. On the 
other hand, not-so-big companies with 
think-twice appropriations see in Liberty 
the answer to limited means: selection of 
the /ikeliest prospects. 


Maybe your appropriation is as big as 
a circus tent; maybe you have to spend 
every dollar twice. In either case, our 
magazine can be a big help in your sales 
factory. Tool up for selling with Liberty. 
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AT THE RAINBOW ROOM 


Fluent, graceful dancing . . . a slow waltz to the 

music of the Viennese master . . . ending in a swirl 
of chiffon and silken legs against the foil of black 
broadcloth and patent leather. . . . Breathless, they 
bow to applause. Behind them, at one table, a 
match held for a cigarette illumines a pretty face. 
. . » The orchestra slides into a persuasive rhythm 
. . . and men and women in the audience rise to 
dance. The Rainbow Room could not exist if it 
did not appeal to men and women equally. 


IN REDBOOK The editors of 


Redbook are in show business just as much 
as the managers of the Rainbow Room. 
Every month, Redbook selects its audience 
of a million men and women by the quality 
of its fiction, articles and features. 


In producing Redbook’s monthly show, 
its editors make no attempt to meet the 
supposed lack of taste of the mythical 12- 
year-old intelligence level. ‘They know that 
there exists in this country a large and ap- 
preciative audience for civilized entertain- 
ment... men and women who yawn at 
servant-girl tear-jerkers and are left cold by 
burlesque-show humor. 


More than a million such people buy 
Redbook every month. Their average 
annual income is $4156—three times the 
national average. They represent active, 
growing, spending families—the ideal mar- 
ket for automobile manufacturers. 


You can reach this select audience for 
only $2.48 per thousand circulation. Can 
you afford not to? 


A FINE SHOW SELECTS A FINE AUDIENCE. ADVER- 
TISE TO YOUR BETTER CUSTOMERS IN REDBOOK, 


Authors of quality write for REDBOOK. Alert men and 
r women read them. 


WILLIAM McFEE SINCLAIR LEWIS Tea aa 
CORNELIUS VANDERBILT, Jr. 
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